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ABSTRACT

Objectives: Technology-based entrepreneurship is required in the globalization age. To accomplish this
achievement, researchers must understand what factors might impact it. The purpose of this research is to identify
what factors can drive the success of digital entrepreneurs (technopreneurs) in West Java.

Methodology: This study use explanatory statistics, with Structural Equation Model analysis technique through
SMART PLS 2.0. Sampling technique chosen was accidental sampling with 400 respondents.

Finding: Partially and simultaneously, all factors have a positive and significant effect on business success.
Therefore they have identified the following factor variables: entrepreneurial behavior, skills, educational
background, and service quality.

Conclusion: Technopreneurs in West Java are encouraged to continue to improve all factor variables as a capital
for success. Considering that this research is only conducted on digital entrepreneurs in West Java, other
researchers who want to conduct research with similar variables are advised to choose different objects with a
wider scope for comparison.
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INTRODUCTION

Technology-based entrepreneurship is required in the globalization era to establish or develop
a business, it is greatly expected that an entrepreneur will be able to provide a superior product
or create a job (Castro et al., 2019). The government heavily supports entrepreneurs through a
variety of initiatives that promote the entrepreneur's presence (Giudice et al., 2019). Micro,
small, and medium-sized companies (MSMESs) are an economic sector in a country that serves
as a backbone for diverse individuals in boosting their well-being in Indonesia and it has been
demonstrated that the MSMEs sector can endure an economic crisis (Tambunan, 2019).

The number of Indonesia’s digital MSME industry entrepreneurs is the largest among other
countries, especially since 2014 (Anggadwita & Palali¢, 2020). In that year Indonesia became
one of the countries with the largest number of digital MSMEs compared to other neighboring
countries. The number of Indonesia’s digital entrepreneurs increased from 0.24% to 1.56% of
the overall population (Ariyanti, 2018). As seen in the accompanying graph, the number of
digital MSMEs in Indonesia increased from 2010 to 2018:
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Figure 1. Data of Digital MSMEs in Indonesia
Source: databoks.katadata.co.id (Jayani, 2020)

Based on the graph above, it can be explained that the development of digital MSMEs in
Indonesia will continue to rise each year. This is why the Indonesian government must continue
to support digital MSMEs with funding and expertise. Until 2018, the number of digital
MSMEs in Indonesia was estimated to reach 64.2 million. Data from the Central Statistics
Agency in 2014 showed that West Java Province ranked second in terms of the number and
types of SMEs in each village or sub-district, with a total of 16,405 SMEs. This data proves
that SMEs have a tremendous potential to drive the community's economy (Anggara &
Anggadwita, 2018).

According to a Ministry of Cooperatives and Small Businesses report, the number of
entrepreneurs in Indonesia has climbed from 1.67% to 3.1% of the country's total population
around 252 million (Khaerunnisa, 2018). According to BPS data for 2016, there are 7.8 million
or 3.1% of non-agricultural businesses residing in a population of 252 million (Danil & Septina,
2019). As a result, the degree of entrepreneurship in Indonesia topped 2% of the population,
which is considered the minimum for social success. The start-up rate of 3.1 percent remains
low when compared to other nations such as Malaysia (5%), China (10%), Singapore (7%),
Japan (11%), and the United States (12%) (Berita Pemerintahan, 2017).
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Figure 2. New Entrepreneurs in West Java
Source: Internal Data of West Java Government (2021)

Based on data from Cooperatives and MSMEs Office of West Java Province, until 2020 there
are already 129,191 new entrepreneurs. This means that the program to create 100,000 new
entrepreneurs in West Java has exceeded expectations. Since its inception in 2013, the West
Java Provincial Government has surpassed its aim of 100,000 new entrepreneurs. There will
be 129,000 new entrepreneurs registered by the end of 2020. Economic orientation has shifted
considerably from the rural to the industrialized ages, as well as the transition to the information
economy period and several new breakthroughs in technology, information,
telecommunications, and economic globalization (Alam et al., 2020). The benefits of the
creative economy include providing sustainable growth and providing a wonderful potential
for both established and developing countries to continue to expand their economies, as the key
resources of this economy are ideas, skills, and creativity. These three items are always
renewed and have an infinite supply of resources, so the creative economy becomes important
and always interesting to develop (Midayanti et al., 2017).

In recent years technopreneurship terms have been frequently encountered and heard in various
media, both print and electronic (Naik et al., 2018). Etymologically, the term
technopreneurship comes from two words, namely technology and entrepreneurship.
Technopreneurship is likened to a technology-based business incubator, which has the insight
to develop an entrepreneurial spirit among the younger generation (Hartono, 2011). Besides
that, it may be a venue for enhancing the quality of human resources in scientific and
technology expertise, in order to develop dependable individuals in the face of global
competitiveness (Koe et al., 2021). After acquiring technology expertise and an entrepreneurial
spirit, the final step is to integrate it to assist the growth of the business unit. The major factors
in fostering the spirit of technopreneurship are creativity and proper use of technology
(Machmud et al., 2020).

A technopreneur must create the most recent and finest inventions in order to remain
competitive in the market, since competition will undoubtedly arise over time (Bakar et al.,
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2020). Every competitor will definitely create superior and innovative products rather than
existing ones, competitors are working hard to ensure this (Liu & Atuahene-Gima, 2018). We
also need to know how to spot market possibilities and capitalize on them when they arise in
high-tech enterprises (Balboni et al., 2019).

Success in business is a goal shared by all business players, even technopreneurs, and they will
go to any length to accomplish it. In achieving this success, it is necessary to know what factors
can influence it (Santos et al., 2018). Running a business will certainly not be separated from
a problem or obstacle (Kubi¢ek & Machek, 2019). Business success is the achievement of a
company's goals by an entrepreneur with a sharp, creative mind who keeps up with technical
changes and can use them proactively (Anggraeni et al., 2017). This may be noticed in a
person's commerce, where his trade situation is better than in the previous time. It may also be
noticed from the generation handle's proficiency, which is based on specialized efficacy and
financial effectiveness (Yun et al., 2020).

A person who succeeds in becoming an entrepreneur is due to his willingness, ability and
knowledge (Suryana, 2019). Willingness is described as a choice or goal, as well as a high level
of motivation. The primary assets that must be present first are determination, intention, and
motivation, sometimes known as willpower. To grow and succeed, willingness and ability
(skills) are not enough, but must be equipped with knowledge (Paunescu et al., 2018).
Entrepreneurial competency is defined as a person's willingness, ability, and expertise in
business. Successful entrepreneurs are people who have competence, especially those who
have information, aptitudes, and personal traits such as demeanors, inspirations, values,
individual values, and behavior that are required to execute tasks or activities (Bird, 2019).

Failure to meet business goals is always within the scope of the firm and cannot be prevented.
However, this may be addressed in order to reduce the technopreneur's losses and enhance
revenue turnover in accordance with the planned aim. Specifically, by detecting problematic
joints in the technopreneur's wheels on the business being managed and analyzing any
perceived performance supporting variables that are less capable of contributing to the business
success (Collins et al., 2018). Evaluation is also important in carrying out business operations
since examining the outcomes of each action becomes the primary emphasis in enhancing the
performance results that have been achieved. So that the weaknesses of each strategy within
the entrepreneurs can be detected and corrected for sustainable success. Then the goals of the
entrepreneurs can be achieved, especially in achieving the target of the turnover that has been
set (Covin et al., 2020).

Therefore, based on the phenomenon of business failure that has been described previously,
there is a need for an understanding of the success factors of technopreneurs in West Java in
the current digitalization era. Business success may be measured when an entrepreneur
achieves the organization's aims or objectives. Some of the firm's goals or objectives include
higher income, increased corporate productivity, high competitiveness, and a favorable image
in the eyes of customers (Nikolova-Alexieva & Angelova, 2020). Everyone in business wants
to be successful, to achieve these goals it is necessary to know what factors can impact it
(Malecki, 2018). According to (Zimmerer & Scarborough, 2008), factors that influence
business success are: Entrepreneurial Behavior; Skills; Educational Background; and Service

Quality.

The aims of this results study can be taken into consideration for digital entrepreneurs or
technopreneurs in West Java to identify what factors can drive the success of their business.
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The results of this study can also be used as reference material for subsequent research,
especially those related to business success. Then the factors that drive the success of
technopreneurs which consist of entrepreneurial behavior, skills, educational background, and
service quality. Of the various phenomena that have been described in the background, this
problem is worth investigating with the title “Conceptual Understanding of Critical Factors
That Drive the Digital Entrepreneurs or Technopreneur Success in West Java”.

LITERATURE REVIEW

Entrepreneurial behavior is one of the aspects that contribute to the success of the initial
enterprise. According to (Suryana, 2019), entrepreneurial behavior could be a teacher that
thinks about a person's values, capacities, and behavior in confronting life's challenges and how
to induce openings with different dangers which will be confronted. Entrepreneurship is a
discipline in its own right, has a systematic process, and can be applied in the form of the
application of creativity and innovation (Acar et al., 2019). Research on entrepreneurial
behavior conducted by (Munir et al., 2019; Wijaya, 2008) is important to analysts in different
Asian and European nations when achieving business success. Entrepreneurs must have good
entrepreneurial behavior to achieve success (Bhatia & Levina, 2020). Internal factors that
influence business success are entrepreneurial attitudes and behavior. This attitude includes
their attitude towards themselves as well as towards competitors. The second is entrepreneurial
behavior which is very complex both individually, socially and environmentally while working
with risk and in leadership (Toms et al., 2020). Based on this opinion, it can be concluded that
entrepreneurial behavior has an effect on determining business success. So that entrepreneurs
in improving their business are required to have entrepreneurial behavior (Arya et al., 2021).
If an entrepreneur already has entrepreneurial behavior, then the entrepreneur has confidence
in planning, organizing, mobilizing, and monitoring, supported by creativity, innovation, and
the courage to take risks (Chiles et al., 2021).

H1 : The entrepreneurial behaviour has a positive and significant effect on business success
of technopreneurs in West Java.

The second factor that affects the success of a business is skills, because knowledge alone is
not enough if it is not equipped with skills (Akhmetshin et al., 2019). Business skills are
specific skills for running a business, such as combining resources, producing new products,
marketing, calculating risks, accounting, administering, and other specific skills (Suryana,
2019). Meanwhile, according to (Irawan & Mulyadi, 2016), entrepreneurial skills have a
positive influence on business success. Based on empirical research, it is found that the
application of entrepreneurial skills has a positive effect on the success of business, including
into strong category (Banerji & Reimer, 2019). This shows that the higher the entrepreneurial
skills possessed, the more it will have an influence on business success (Cho & Lee, 2018).

H2 : Skill factor has a positive and significant effect on business success of technopreneurs in
West Java.

The third factor that affects business success is educational background. This view was put
forward by (Rahayu, 2014), the levels of education that have been taken by entrepreneurs are
different. Education for entrepreneurs is important in coaching and developing a business,
because the success or failure of a business depends on the level of education (Ahadi & Kasraie,
2020). Therefore in order for a business to be successful and grow, entrepreneurs must have
enough education (Boldureanu et al., 2020). There are many great entrepreneurs in Indonesia,
but many of them just graduated from elementary, junior high, or senior high school, and there
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is even a successful entrepreneur who did not attend school at all (Setia, 2018). Those with
only low education can become successful entrepreneurs because they can read the
opportunities around them and never give up in the face of failure (Dijkhuizen et al., 2018).
Meanwhile (Marti’ah et al., 2015) emphasizes that education is critical to the entire
development of both the human person and Indonesian society. Furthermore, human education
IS expected to produce individuals capable of actively engaging in the evolution of Indonesian
society as a whole (Putriana Dewi et al., 2019). Formal education plays a strategic role in
development of business success (Asongu & Odhiambo, 2019). It is vital to strike a balance
between infrastructure development and people or human resource education while
constructing the country's success (Chen, 2019). This phenomenon shows that education,
especially entrepreneurial-oriented education, is a factor that determines the success of growth
(Hakim & Kartajaya, 2012).

H3 : Educational background has a positive and significant effect on business success of
technopreneurs in West Java.

The fourth factor that affects business success is service quality. The advancement of a business
will increasingly lead to social functions, not only in material concerns, but also in human
matters, especially in the form of services or services to prospective consumers (Vatimanescu
et al., 2020). According to (Kotler & Keller, 2016), service quality is the overall features and
service characteristics that are owned by its ability to meet implied needs. This is clearly a
customer-oriented definition when it provides quality service that meets or exceeds the
expectations of its customers. According to (Lupiyoadi, 2013), one of the variables that decide
the level of victory and quality of a company is the company's service quality to the clients.
The research results of (Tresani & Haryati, 2015) show that service quality has a significant
effect on business success. Thus, the results of this study are in line with (Lupiyoadi, 2013)
that service quality has an influence on business success.

H4 : Service quality factor has a positive and significant effect on business success of
technopreneurs in West Java.

The conceptual framework can be shown at the end of the literature review (see figure 3).

Entrepreneurial
Behavior E,
H1
skill H2 :
Business
Educational Success
H
Background 3 Ha
Service Quality

Figure 3. Conceptual Framework
Source: Modified by Researcher (2021)
METHOD

This research is designed as a case study that uses a descriptive quantitative technique to gather
and describe data currently available about the item to be investigated. Our research used
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quantitative research methods with explanatory approaches. Data analysis is quantitative or
statistical, with the aim of testing predetermined hypotheses (Sugiyono, 2013). According to
(Indrawan & Yaniawati, 2014), the explanatory relationship could be a relationship between
factors where changes in one variable cause changes in other factors without the plausibility of
the inverse effect. The researcher attempts to characterize the research subject in terms of
overall behavior, namely the behavior itself and the things that surround it, in the case study.
The benefit of a case study is that it can learn more about the factors that impact successful
entrepreneurs in depth.

The populace in this ponder were all digitally equipped entrepreneurs (technopreneurs)
domiciled in West Java, where the entire number of the think about populace was not known
with certainty. Then we used non-probability sampling technique with accidental sampling, a
technique of sampling that doesn't give equivalent occasions to each component or individual
from the populace to be chosen as tests (Sugiyono, 2017). Given the number of population isn't
known with certainty, so to decide the least test estimate whose population is obscure by
utilizing the Lemeshow equation (Marcelino, 2020). If the confidence level determined is 95%
with error rate 5%, then from the calculation this study will use a minimum 385 (H400) sample
respondents.

The strategy of examination utilized in this inquiry is Basic Condition Modeling (SEM), may
be a multivariate strategy that combines different relapse angles and calculate examination to
assess a arrangement of reliance connections at the same time (Hair et al., 2010). Hypothesis
testing is carried out SmartPLS version 2.0.M3 program to analyze the causality relationship
in the proposed structural model between the dependent and independent variables, as well as
checking the validity and reliability of the research instrument as a whole. According to
(Ghozali, 2017) revealed that Structural Equation Modeling (SEM) allows one to be able to
answer research questions that are regressive and dimensional, namely measuring the
dimensions of a concept.

RESULTS AND DISCUSSION
Results

Measurement or Outer Model Test Results. According to (Ghozali, 2014) the outer model
show is regularly moreover called the external connection or estimation demonstrate
characterizes how each pointer square relates to its idle factors. The point of the external show
is to portray an idle variable relationship with each marker. In external or estimation
demonstrations, it is essential to test the legitimacy and unwavering quality of markers utilized.
Tests were carried out utilizing SmartPLS 2.0.M3 computer program. External demonstrate is
appeared in this figure:
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Figure 4. SEM Outer Model
Source: Processing by SmartPLS (2021)

Convergent validity is established when the scores acquired by instruments assessing the idea
or by measuring the concept using multiple approaches have a good correlation. The correlation
between the indicator and variable score is a measure of the measuring model's convergent
validity. If the value of AVE is more than zero, the indicator is considered to be valid (Average
Variance Extracted) higher than 0,50 so it can be said that it has fulfilled the requirement for
convergent validity (Ghozali, 2014). The result of convergent validity test using SmartPLS

2.0.M3 software is below:

Table 1. Result of Convergent Validity (Outer Loading Test)

Latent . . Indicator Measurement Statement .
: Dimension Item Results  Conclusion
Variable
A I always finish my work on time because | :
Discipline utilize technology in every process. 0,7889 Valid
ngh A_@eghnopreneur must be _commltted to 0,7424 valid
Commitment utilizing technology appropriately.
Entrepre_neur Hard Work | do my j_op_serlously by taking advantage 0,7482 valid
Behavior of the facilities of technology.
(Anggara & Creative and Technopreneurs have the will to use
Anggadwita, | . technology to create and think about new  0,7951 Valid
nnovative :
2018) things.
Independent A technc_Jp_reneur must be able to make his 0,7113 valid
own decisions and not depend on others.
Realistic I think with full calculation in utilizing 0,8020 valid
technology for every work process.
Technopreneurs must have competence in
Technical Skill using the technology to manage their  0,7596 Valid
business.
Human Relations A technopreneur must be able to establish
SKill Skill relationships with other people through  0,7410 Valid
technology.
(Suryana, 2019) A technopreneur must be able to analyze
Conceptual Skill  situations using technology so that they can  0,7335 Valid
get opportunities.
Decision Making A technopreneur must have skills in using 0,8223 valid

Skill

technology to formulate problems.
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Latent . . Indicator Measurement Statement
. Dimension Item Results
Variable
Time Technopreneurs must have the skills to use 0.7941
Management Skill ~ technology in order to use time efficiently. '
Education Technopreneurs who have a background in
Formal Education  technology can achieve business success  0,8826
Background i
(Anggara & more eastly. L
. Technology  training  attended by
Anggadwita, Non-formal technopreneurs has a positive impact on  0,8915
2018) Education st P P P ’
usiness success.
Tangible The existing technology-t_mased facilities 0,8166
and equipment are functioning properly.
Reliability Technopre_neurs have p_rowded technology- 0,7787
based services as promised (accurate).
Service Quality Technopreneurs have provided fast
(Kotler & Responsiveness  response technology-based services to their  0,8623
Keller, 2016; customers.
Lupiyoadi, Technopreneurs have the ability to foster
2013) Assurance customer confidence in new or developing  0,7540
technologies.
Technopreneurs also help convey clear and
Empathy precise information about technology to  0,7622
consumers.
Profit My bu5|_ness has_ seen an increase in 0,8497
revenue (income) in recent years.
Business Produt_:tl_wty and My bus!nes_s has experienced an increase in 0,8803
S Efficiency production in recent years.
uccess : L
. My business has managed to survive in the
(Irawan & Competitiveness . o 0,8496
. ) face of business competition.
Mulyadi, 2016; - . .
L Competence and My business has built a good (positive)
Murniati et al., - hi . £ in th 0,8523
2021) Business Ethics  image of everyone in the company.
Building a Good My business has earned the trust of all
g stakeholders (consumers, suppliers,  0,8396

Image

government, competitors).

Conclusion

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Valid

Source: Data Processing by SmartPLS (2021)

Table 1 is showing that all statements (total of 23 items) were declared are valid because
loading factor values of the items statement or can be called as “AVE” are greater than 0,50.
Then, we can use all of the item statements as research instruments because they have met the
requirements of convergent validity. Discriminant validity is seen by measuring the cross
loading factor with the comparison of AVE and the correlation between variables in a study.
Discriminant validity can represent the extent to which constructs empirically differ from other
constructs (Ghozali, 2014). The following is the result of cross loading factors:

Table 2. Result of Discriminant Validity (Cross Loading Test)

Indicators Entrepreneurial Skill Educational  Service  Business Conclusion
Behavior Background  Quality  Success
Discipline 0,7889 0,5890 0,5657 0,5905 0,5871 Valid
High 0,7424 05145 04508 04717 05224 Valid
Commitment
Hard Work 0,7482 0,5586 0,5159 0,5130 0,5719 Valid
Creative and 0,7951 0,5799 0,4582 05484  0,5669 Valid
Innovative
Independent 0,7113 0,4937 0,4050 0,4834 0,4834 Valid
Realistic 0,8020 0,6311 0,5635 0,6239 0,6659 Valid
Technical Skill 0,5861 0,7596 0,5901 0,6003 0,6132 Valid
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. Entrepreneurial . Educational  Service  Business .
Indicators Behavior Skill Background  Quality  Success Conclusion
H”ma';lzfl'a“ons 0,5139 0,7410 0,5015 05013  0,5504 Valid
Conceptual Skill 0,4985 0,7335 0,5783 05479  0,5369 Valid
Dec's'gﬂi'l\l"ak'“g 0,6510 0,8223 0,5993 06277  0,6031 Valid
Skill of Time 0,5802 0,7941 0,5354 0,6036  0,5884 Valid
Management
Formal Education 0,5408 0,6172 0,8826 0,6954  0,6430 Valid
Non-formal .
! 0,6103 0,6742 0,8915 0,7005  0,6673 Valid
Education
Tangible 0,5748 0,6111 0,5960 0,8166  0,6415 Valid
Reliability 0,4966 0,5439 0,6171 0,7787  0,6189 Valid
Responsiveness 0,5939 0,6556 0,6702 0,8623 0,6336 Valid
Assurance 0,5528 0,5458 0,5915 0,7540  0,7056 Valid
Empathy 0,5949 0,6258 0,6549 07622  0,6063 Valid
Profit 0,6338 0,6139 0,6054 0,6974  0,8497 Valid
Productivity & 0,6352 06726  0,6583 0,7347  0,8803 Valid
Efficiency
Competitiveness 0,6209 0,6178 0,6168 0,6393 0,8496 Valid
Competence & 0,6458 0,6499 0,6257 06956  0,8523 Valid
Business Ethics
Building a Good 0,6475 0,6553 0,6482 06881  0,8396 Valid

Image

Source: Data Processing by SmartPLS (2021)

According to the data in table 2, the value of the cross loading factor on each indication is
greater than the value in the other constructions. As a result, the indicators employed in this
study satisfied the requirements. Based on the findings of the previous two validity tests,
namely convergent and discriminant validity, it is possible to infer that 23 statement items may
be employed as research instruments. A reliability test is also required for each variable, in
addition to the validity test. Reliability test will utilize two strategies, to be specific Composite
Reliability and Cronbach's Alpha. The esteem that must be satisfied of each variable is more
prominent than 0,70 for the composite unwavering quality to be pronounced solid. At that point
esteem must be more prominent than 0,60 for Cronbach alpha esteem (Ghozali, 2014).
Following are the reliability test results:

Table 3. Result of Reliability Test (Composite Reliability and Cronbach’s Alpha)

) Composite Cronbach’s Alpha )
Latent Variables Reliability Conclusion
Entrepreneurial Behavior 0,8944 0,8583 Reliable
Skill 0,8796 0,8286 Reliable
Educational Background 0,8807 0,7293 Reliable
Service Quality 0,8960 0,8544 Reliable
Business Success 0,9311 0,9075 Reliable

Source: Data Processing by SmartPLS (2021)

Based on the results of the reliability test data in table 3, the value of Composite Reliability
and Cronbach's Alpha for each variable has a value of more than 0.7 and 0.6 so it can be said
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that the data has high reliability. Then it can be said that all variable statements in the research
questionnaire are declared reliable or consistent. So all indicators in each variable of this study
can be used in the next step to calculate and test the structural or inner model.

Structural or Inner Model Test Results. According to (Ghozali, 2014), the inner model, which
is sometimes referred to as inner relations, structural models, and substantive theories,
describes the relationship between latent variables based on the substantive theory. (Ghozali,
2014) explains that the structural model is evaluated using the R-square for the dependent
construct. Q-square test for predictive relevance and t test and significance of structural path
parameter coefficients. Estimate for Path Coefficients is the value of the coefficient or the
magnitude of the relationship or influence that is seen. Estimate for Path Coefficients is carried
out through the Bootstrapping procedure. Inner model of this study is shown in figure 5 below.

| er || e2 || es || es || xs |
ag.884 23008 22059 30788 og 4 . 51,531
Edu Backgr
X1.3 i;;: 5.567 . 53?
| o -
x4 21.50F
EntreBhvr ., -p a9 ki s s 5ag ServQual _
. -
. ¥45
X8 | v ][ 2 [ e || » | » |

Figure 5. SEM Inner Model
Source: Processing by SmartPLS (2021)

According to (Ghozali, 2014), characterizes bootstrapping as how frequently the show is
recalculated with haphazardly produced test information so that analysts can indicate how
numerous cases are included in each arbitrary test within the trust that the test speaks to the
actual population information. We are able to see the result of t-statistic esteem each exogenous
to the endogenous inactive variable in figure 5. In testing the hypothesis, researchers must
compare the t-statistic value (to) with the t-table value (t(). In this study, researchers used a
relatively small alpha level of 5%. So by using t table (0/2) and df (n-k), the value of t table =
5% (two-way test), and df (400-2) = df (398) = 1.9659. This calculation shows that the t-table
in this study is 1.9659. The PLS (Partial Least Square) analysis used in this study used the
SmartPLS Version 2.0.M3 program which was run on computer media. To survey the
noteworthiness of the forecast show in testing the basic show, it can be seen from the t-statistic
esteem between the autonomous variable and the subordinate variable within the way
coefficient table on the SmartPLS output in table 4.
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Table 4. Hypothesis Test Result (t-Test)

t-Statistic Parameter Critica
Relationship Each Variable Coefficien Conclusion
Value t I Value
Entrepreneurial Behavior — 5,5667 02483 19659 Ho rejected, H1 accepted
Business Success
Skill — Business Success 3,2252 0,1679 1,9659  Ho rejected, H2 accepted
Educational Background — 29119 01458  1,9659 Ho rejected, H3 accepted
Business Success
Service Quality — Business 66223 03932 19659 Ho rejected, H4 accepted

Success

Source: Data Processing by SmartPLS (2021)

A hypothesis can be said to be accepted if the calculated t-statistic value is higher than the
critical value (in this study is 1,9659). From table 4 above, all exogenous latent variables have
significant and positive influence on endogenous latent variables. Then the coefficient
parameter value will be used to calculate the partial and simultaneous effect between the
variables. In this model there are four independent or exogenous latent variables, namely
Entrepreneurial Behavior, Skill, Educational Background, and Service Quality. Then the
dependent or endogenous latent variable is Business Success. For the equation the formula used
isY =0,2483X1 + 0,1679X2 + 0,1458X3 + 0,3932X4 + 0,2627.

The results calculation in table 5 below give several objective information as follows. The
influence of Entrepreneurial Behavior which partially affects Business Success is 6,17%. Then
the contribution of Skill has a partial effect on Business Success equal to 2,82%. Educational
Background has a partial effect on Business Success as 2,13%. And Service Quality also has a
15,46% partially effect on Business Success. By simultaneously, all of the independent
variables (Entrepreneurial Behavior, Skill, Educational Background, and Service Quality) have
73,73% effect on Business Success. The remaining 26,27% affected by other factors that’s not
explained in this research.

Table 5. Relationship Between Each Variables

Variables Coefficient Throug Partial Influence Simultaneous
h Influence
Entrepreneurial 0.2483 Xy =~ 0,2483 x 0,2483 x
Behavior ' Y 100% = 6,17%
. X, == 0,1679 x 0,1679 x
Skill 0.1679 v 100%=2,82% 07373 x 100%
Educational 0.1458 ) Chman 0,1458 x 0,1458 x =73,73%
Background ’ Y 100% = 2,13%
. . Xy = 0,3932 x 0,3932 x
Service Quality 0,3932 v 100% = 15,46%
1-0,7373 =
Error 1 0,2627 - - -

Source: Data Processing by SmartPLS (2021)

Business success is not only shown by the achievement of goals, which are described by real
goals, but the attitude or behavior also shows an entrepreneur who has high performance so as
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to achieve success. A technopreneur is someone who has the characteristics of an
entrepreneurial spirit such as self-confidence, task and result-oriented, courage to take risks,
leadership, originality and future orientation. It can also be used as a benchmark for achieving
success.

Discussion

Based on the results of structural equation model testing regarding the conceptual
understanding of critical factors that drive technopreneur's business success, the factors studied
are entrepreneurial behavior, skills, educational background, and service quality. The
discussion that can be interpreted is as follows.

Hypothesis 1 testing, entrepreneurial behavior affects business success. The results of the
study state that there is a positive and significant influence between the entrepreneurial
behavior variable on the business success variable partially. This proves that entrepreneurial
behavior has a major effect on business success. That way every business actor needs to pay
attention to the entrepreneurial behavior of technopreneurs when running a business. The
statement above is in accordance with the research conducted by (Masykuri & Soesatyo, 2014)
where there is a positive and significant influence between entrepreneurial behavior on the
success of the songkok craftsmen SME in Bungah District, Gresik Regency. As well as
supporting the results of research by (Rante, 2011) where entrepreneurial behavior has a
strategic role in the success of Micro, Small, Agribusiness enterprises in Papua Province.

Hypothesis 2 testing, skill affects business success. The results of the study indicate that there
is a positive and significant influence between the skills variable on the business success
variable partially. This proves that the higher the skills in managing the business, the more
successful the business is being run. The skills in managing and running a business will greatly
affect the success or failure of a business. With good skills, be it the ability in terms of
managing, coordinating, and in building relationships, if all of these are fulfilled, the possibility
for the success of a business will run well, and the business will grow rapidly. The statement
above supports the results of research conducted by (Irawan & Mulyadi, 2016) where skills
have a positive influence on business success, this is based on empirical research that it is found
that the application of skills has a positive effect on business success, including in the strong
category. This shows that the higher the skills you have, the higher the effect on the success of
the business among distribution members of the KICK community (Creative Independent
Clothing Community).

Hypothesis 3 testing, educational background affects business success. The results of the
study state that there is a positive and significant influence between the educational background
variable on the business success variable partially. This proves that the educational background
of a technopreneur is influential in determining the success of a business being run. The third
factor that influences business success was educational background. This view was advanced
by (Rahayu, 2014), the degrees of schooling that have been taken by business visionaries are
obviously unique. This is because of the fluctuated life foundations. Training for business
people is significant in instructing and building up a business, in light of the fact that the
achievement or disappointment of a business relies a ton upon the degree of schooling. Hence,
all together for the business to be hurried to be fruitful and create, business visionaries must
have satisfactory arrangements, specifically instruction. In Indonesia there are numerous
effective business visionaries, yet not a couple of them doesn't go to class. Those with just low
schooling can become effective business visionaries since they can pursue the open doors that
are around them and furthermore never surrender despite each disappointment. Then, (Marti’ah
et al., 2015) clarifies that education has a significant part in the improvement of the entire
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individual and the advancement of Indonesian culture all in all. Furthermore, human
improvement is additionally expected to deliver people who are proficient and fit for assuming
a functioning part in creating Indonesian culture all in all. Watchman in his exploration
expressed that proper instruction assumes a vital function in the public turn of events. In
building up the nation's advancement, it is important to have a harmony between foundation
improvement and people (human asset training). This marvel shows that schooling, particularly
training focused towards business venture, is a factor that decides the accomplishment of
business development (Hakim & Kartajaya, 2012).

Testing hypothesis 4, service quality affects business success. The results of the study state
that there is a positive and significant influence between the service quality variable on the
business success variable partially. This proves that the quality of services provided by
technopreneurs can determine the level of success of the business being run. Based on the
results of research and discussion conducted by (Tresani & Haryati, 2015), it can be concluded
as follows: based on the partial test, service quality has a significant effect on the success of
the shop business unit. So that the results of this study are in line and do not contradict the
results of previous studies. Previous research by (Halimah & Murniaty, 2019) found that the
success of cooperatives is shown by proper management of cooperatives.

CONCLUSION

Based on the results of the research that has been done, several conclusions can be drawn which
are expected to provide answers to the research questions that have been formulated in this
study. Some of the conclusions are as follows. Entrepreneurial behavior has a positive and
significant influence on business success partially. Then the contribution of skill has a positive
and significant effect partially. Educational background also has a positive and significant
effect on business success partially. And in part, service quality has a positive and significant
effect on business success. Then simultaneously, all of the independent variables
(entrepreneurial behavior, skill, educational background, and service quality) have an effect on
business success.

Technopreneurs in West Java to maintain or improve their entrepreneurial behavior in order to
increase the ability to recognize opportunities that can produce innovation. This can be done
by providing initial training such as entrepreneurship counseling programs and holding
workshops or sharing sessions to technopreneurs so that they have sufficient expertise,
knowledge and experience in entrepreneurship (especially technology-based), then these
technopreneurs are also advised to find out and learn how to do this. It is hoped that
Technopreneurs in West Java will better understand the business environment with the
expertise or skill that they have to find out which innovations they need to find. It is also hoped
that Technopreneurs in West Java will continue to increase their knowledge in their field so
that later on from their previous knowledge (past educational background) from adding various
knowledge in their field, they can help find more opportunities. Technopreneurs in West Java
should improve cooperation and enlarge networks through better service quality with
customers, distributors and suppliers in their business environment to make it easier to achieve
business success. Deliver excellent service to consumers so that it is in accordance with the
principle of service quality.
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It is necessary to study more in-depth other variables that can significantly influence the
success of the business. So that an alternative model can be developed for solving problems
such as entrepreneurial behavior, skills, educational background, service quality and other
matters related to increasing business success. Given this research was only conducted in one
research object namely technopreneurs or digital entrepreneurs in West Java. Therefore, other
researchers who want to do research with the same variables are advised to choose different
objects with a wider scope.
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