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Interview Guide
1. When was Zaqiku Coffee Mojokerto founded?
Answer: Zaqiku Coffee was founded in February 2021
2. What is the history of the founding of Zaqiku Coffee Mojokerto?
Answer: Zaqiku Coffee is a coffee shop that has a cafe theme filled with ornamental plants or what is usually called a garden. Zaqiku Coffee started its business in February 2021 and chose a construction location in front of the houseyard. Zaqiku itself is taken from the name of the owner's younger brother, Zaqi. Faris Febrianto, the business owner, built this cafe when the COVID-19 pandemic hit Indonesia, so to find an alternative business, Faris was helped by his family to build this coffee shop.
3. What is the organizational structure of Zaqiku Coffee Mojokerto?
Answer: Zaqiku Coffee has an organizational structure in the form of an owner at the top. Then marketing, head bar, and head kitchen are under the owner.
4. How many employees does Zaqiku Coffee Mojokerto have?
Answer: Zaqiku Coffee has 3 employees to date
5. Where is the address of Zaqiku Coffee Mojokerto located?
Answer: Zaqiku Coffee is located at Jl. Ubalan Canal, Pacet, Mojokerto
6. What are the operational hours for Zaqiku Coffee Mojokerto?
Answer: Zaqiku Coffee is open every day from 10:00-22:00
7. What types of products are available at Zaqiku Coffee Mojokerto?
Answer: Zaqiku Coffee sells drinks and food. Drinks sold are cappuccino, latte, brewed coffee, bon-bon, gibraltar, Vietnamese drip, v60, americano, caramel latte, hazelnut latte, mocha latte, almond latte, red velvet, green tea, taro, chocolate, salted caramel, charcoal, tea, and lychee tea. The food sold is cwie noodles, fried chicken, tripe rice, potatoes, meatball tofu, cassava, samosas, chocolate bananas, platter
8. What is the price range for Zaqiku Coffee Mojokerto products?
Answer: The prices sold at Zaqiku Coffee range from Rp. 8,000- Rp. 20,000
9. What promotional media does Zaqiku Coffee Mojokerto use?
Answer: The promotional media used by Zaqiku Coffee is only via Instagram
10. How does Zaqiku Coffee Mojokerto promote on Instagram?
Answer: Via Instagram feed, stories and reels
11. What are the obstacles in carrying out promotions at Zaqiku Coffee Mojokerto?
Answer: According to the owner of Zaqiku, this is due to the lack of social media management who is willing and competent to manage it, resulting in promotions that have no results. Apart from that, Zaqiku Coffee Instagram managers are less active in making posts and the content they create is less interesting, especially on Instagram feeds.





















[bookmark: _Toc141288551]Attachment 2. Research Questionnaire

DESIGNING INSTAGRAM FEED
AS PROMOTIONAL MEDIA USING CANVA PRO
AT ZAQIKU COFFEE MOJOKERTO

In this section, each answer is used for assessment. Give your responses to each question in this questionnaire honestly. There is no right or wrong answer for each of your answers. Choose the answer that best suits your opinion. Research criteria:
SD	: Strongly disagree
D	: Disagree
N	: Neutral
A 	: Agree
SA	: Strongly agree

Respondent Profile
a. Name		: …………………………………………………………
b. Age		: …………………………………………………………
c. Gender		: ☐ Male			☐ Female
d. Status		: ☐ Marketing Expert		☐ Computer Expert
 ☐ Owner/Employee		☐ Consumer







Put a mark (√) in the answer column provided
	
No.
	
Statement
	SD
	D
	N
	A
	SA

	
	
	1
	2
	3
	4
	5

	A.
	Empathy

	
1.
	The feed design on Zaqiku Coffee's Instagram is memorable to me
	
	
	
	
	

	
2.
	I like the feed design on Zaqiku Coffee's Instagram account
	
	
	
	
	

	B.
	Persuasion

	
1.
	Feeds on Zaqiku Coffee's Instagram make me interested in products at Zaqiku Coffee
	
	
	
	
	

	2.
	The feed on Zaqiku Coffee's Instagram makes me want to purchase Zaqiku Coffee products.
	
	
	
	
	

	C.
	Impact

	
1.
	The feed on Zaqiku Coffee's Instagram makes me aware of the products at Zaqiku Coffee. 
	
	
	
	
	

	
2.
	The feed design on Zaqiku Coffee's Instagram contains creativity 
	
	
	
	
	

	D.
	Communication

	
1.
	The feed on Zaqiku Coffee's Instagram contains clear information 
	
	
	
	
	

	
2.
	The feed on Zaqiku Coffee's Instagram is easy to understand
	
	
	
	
	



If the answer chosen is strongly disagree (SD) or disagree (D), please provide reasons for the answer!
………………………………………………………………………………………
………………………………………………………………………………………
………………………………………………………………………………………
………………………………………………………………………………………
………………………………………………………………………………………
………………………………………………………………………………………
………………………………………………………………………………………
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Attachment 3. Cycle 1 Questionnaire Results
	
No.
	
Statement
	STS
	TS
	N
	S
	SS

	
	
	1
	2
	3
	4
	5

	A.
	Empathy

	
1.
	Zaqiku Coffee's Instagram feed design works for me
	
	
	2
	11
	12

	
2.
	I like the feed design on Zaqiku Coffee's Instagram account
	
	
	
	10
	15

	B.
	Persuasion

	
1.
	The feed on Zaqiku Coffee's Instagram got me interested in the products at Zaqiku Coffee
	
	1
	3
	9
	12

	2.
	The feed on Zaqiku Coffee's Instagram makes me want to buy Zaqiku Coffee products
	
	1
	2
	10
	12

	C.
	Impact

	
1.
	The feed on Zaqiku Coffee's Instagram makes me aware of the products at Zaqiku Coffee
	
	1
	2
	13
	9

	
2.
	Feed design on Instagram Zaqiku Coffee contains creativity
	
	
	1
	6
	18

	D.
	Communication

	
1.
	Zaqiku Coffee's Instagram feed contains clear information
	
	
	5
	9
	11

	
2.
	The feed on Zaqiku Coffee's Instagram is easy to understand
	
	
	1
	12
	12













Cycle I Empathy Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Empathy
	1
	0
	0
	2
	11
	12
	4,4
	4,5
	0
	0
	8
	44
	48
	100

	
	2
	0
	0
	0
	10
	15
	4,6
	
	0
	0
	0
	40
	60
	100
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Cycle I Persuasion Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Persuasion
	1
	0
	1
	3
	9
	12
	4,28
	4,3
	0
	4
	12
	36
	48
	100

	
	2
	0
	1
	2
	10
	12
	4,32
	
	0
	4
	8
	40
	48
	100
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Cycle I Impact Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Impact
	1
	0
	1
	2
	13
	9
	4,2
	4,44
	0
	4
	8
	52
	36
	100

	
	2
	0
	0
	1
	6
	18
	4,68
	
	0
	0
	4
	24
	72
	100
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Cycle I Communication Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Communication
	1
	0
	0
	5
	9
	11
	4,24
	4,34
	0
	0
	20
	36
	44
	100

	
	2
	0
	0
	1
	12
	12
	4,44
	
	0
	0
	4
	48
	48
	100
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Cycle I EPIC Rate Scale Result
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Attachment 4. Cycle II Questionnaire Result
	
No.
	
Statement
	STS
	TS
	N
	S
	SS

	
	
	1
	2
	3
	4
	5

	A.
	Empathy

	
1.
	Zaqiku Coffee's Instagram Feeds design works for me
	
	
	2
	6
	17

	
2.
	I like the Feeds design on Zaqiku Coffee's Instagram account
	
	
	
	6
	19

	B.
	Persuasion

	
1.
	The feed on Zaqiku Coffee's Instagram got me interested in the products at Zaqiku Coffee
	
	
	2
	4
	19

	2.
	The feed on Zaqiku Coffee's Instagram makes me want to buy Zaqiku Coffee products
	
	
	1
	8
	16

	C.
	Impact

	
1.
	The feed on Zaqiku Coffee's Instagram makes me aware of the products at Zaqiku Coffee
	
	
	2
	14
	9

	
2.
	Feed design on Instagram Zaqiku Coffee contains creativity
	
	
	
	7
	18

	D.
	Communication

	
1.
	Zaqiku Coffee's Instagram feed contains clear information
	
	
	3
	11
	11

	
2.
	The feed on Zaqiku Coffee's Instagram is easy to understand
	
	
	
	13
	12



Cycle II Empathy Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Empathy
	1
	0
	0
	2
	6
	17
	4,60
	4,7
	0
	0
	8
	24
	68
	100

	
	2
	0
	0
	0
	6
	19
	4,76
	
	0
	0
	0
	24
	76
	100
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Cycle II Persuasion Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Persuasion
	1
	0
	0
	2
	4
	19
	4,68
	4,64
	0
	0
	8
	16
	76
	100

	
	2
	0
	0
	1
	8
	16
	4,60
	
	0
	0
	4
	32
	64
	100
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Cycle II Impact Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Impact
	1
	0
	0
	2
	14
	9
	4,28
	4,5
	0
	0
	8
	56
	36
	100

	
	2
	0
	0
	0
	7
	18
	4,72
	
	0
	0
	0
	28
	72
	100
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Cycle II Communication Dimension Questionnaire Calculation Result
	Statement
	STS
	TS
	N
	S
	SS
	Average Score per Item
	Average Score per Indicator
	Percentage
	Total

	
	1
	2
	3
	4
	5
	
	
	STS
	TS
	N
	S
	SS
	

	Communication
	1
	0
	0
	3
	11
	11
	4,3
	4,4
	0
	0
	12
	44
	44
	100

	
	2
	0
	0
	0
	13
	12
	4,5
	
	0
	0
	0
	52
	48
	100
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Cycle II EPIC Rate Scale Result
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Attachment 5. Product Image
Product Image
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Instagram Feed Design
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PERSONAL DATA
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[bookmark: _Toc141288556]Attachment 8. Curriculum Vitae of Marketing Expert
CV of Marketing Expert I
	1
	Nama Lengkap dengan gelar
	Kartika Indah Permanasari, SE, MM

	2
	Jenis kelamin
	Perempuan

	3
	Jabatan fungsional
	-

	5
	NIDN
	0718118505

	6
	Tempat dan Tanggal Lahir
	Malang, 18 November 1985

	7
	E-mail
	kartika.ip18@gmail.com

	8
	No hp
	081997997880

	9
	Mata kuliah yang diampu 
Universitas Kanjuruhan Malang 
(2012 – 2016)
	1. Riset Operasional

	
	
	2. Matematika Ekonomi

	
	
	3. Ekonomi Manajerial

	
	
	4. Manajemen Risiko 

	
	
	5. Metodologi penelitian 

	10
	Mata kuliah yang diampu 
Politeknik Negeri Malang
(2016 – 2022) 
	6. Customer Relationship Management

	
	
	7. Periklanan 

	
	
	8. Pemasaran Jasa

	
	
	9. Manajemen Ritel

	
	
	10. Manajemen Penjualan /Sales

	
	
	11. Manajemen Pemasaran 

	
	
	12. Matematika Ekonomi

	
	
	13. Pengantar Bisnis 

	
	
	14. Lembaga keuangan Bank dan non Bank

	
	
	15. Perilaku Konsumen

	
	
	16. Etika Bisnis

	
	
	17. Manajemen Sumber Daya Manusia 

	
	
	18. Simulasi Pemasaran 

	
	
	19. Proyek Perencanaan Pemasaran 

	11
	Mata Kuliah yang diampu di Fakultas Ekonomi Universitas Negeri Malang
(Saat ini)
	20. Pemasaran Strategis

	
	
	21. Pemasaran Media 

	
	
	22. Pengembangan Personal 



B. RIWAYAT PENDIDIKAN
	Nama Perguruan Tinggi
	Universitas Negeri Malang, Fakultas Ekonomi
	Universitas Brawijaya Fakultas Ekonomi

	Bidang Ilmu
	Manajemen Pemasaran
	Manajemen Pemasaran

	Tahun Masuk-Keluar
	2003-2008
	2010-2012

	Judul Skripsi/Tesis/Disertasi
	Pengaruh Kualitas Layanan terhadap Kepuasan Nasabah Bank X
	Pengaruh Komunikasi Pemasaran terhadap Keputusan Pembelian melalui Motivasi Konsumen Studi Kasus Konsumen Pengusaha Indosat

	Nama Pembimbing/Promotor
	1. Dr. Sopiah, M.Pd, MM
2. Dr. Agus Hermawan, M.Si, Grad Dip MGT, M.Bus
	1. Prof. Armanu, SE, MSc, Ph.D
2. Dr. Christin Susilowati, SE, MM



Malang, 1 Oktober  2022
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Kartika Indah Permanasari, SE, MM.
NIDN 0718118505


















CV of Marketing Expert II
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CV of Design Expert I
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CV of Design Expert II
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Thesis Outline
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NABILAH AFRALINA NOVITASARI

081331142963 | nabilahafralina@gmail.com

JI Soekarno Hatta No.35 Mojolangu, Lowokwaru, Kota Malang

A sociable, inventive and highly committed Marketing Management International student from the State
Polytechnic of Malang with internship experience in the field of Marketing and working as a Social Media
Specialist.Have a high interest in digital marketing and familiar with various social media features.

Education

Politeknik Negeri Malang - Malang, Jawa Timur Jul 2019 - May 2023
Diploma in Marketing Management (Intemational), 3.89/4.00
« Astudent with the highest GPA for an even semester of 2020/2021

Work Experiences

Zaqiku Coffee - Mojokerto Oct 2021 - Present
Social Media Marketing
* Designed and executed social media strategy in Instagram
* Used Canva and Phonto to create compelling visualizations that regularly had engagement in excess of 2000 likes, comments and
shares
 Initiated regular engagement with customers, influencers, and followers, boosting social media lead creation over 50% annually
* Utilized data to understand what worked and what didn't on each social media platform to improve engagement rates over 50% year
over year

PT. Karya Idaman Bersama - Pasuruan Aug 2022 - Sep 2022
Marketing (Intemship)

PT. Karya Idaman Bersama is engaged in manufacturing and exporting leather bags and wallets. PT. KIB has one brand acquired from
Italy, which is Donini. It has markets spread across almost all major cities in Indonesia.

* Managed to use the Odoo application to create sales order, manufacturing order, and insert image

* Involved in the process of internal inspection and stock opname

PT. Karya Idaman Bersama - Pasuruan Jul 2022 - Aug 2022
Accounting (Intemship)

* Matched the Sales Invoice with Account Statement from January-July 2022

* Supervised the stock opname process of accessories warehouse

* Maintain monthly company ledger closing process and account reconciliation on Odoo application

PT. Doa Anak Digital (Bangbeli) - Malang Feb 2023 - Jun 2023
People Management and Legal (nternship)

Bangbeli is an agency-based social commerce that aims to enhance scalability and sustainability profitable rural business. Bangbeli's
purpose is to empower ultra micro agents to get the most economic benefit through our agency platform both in financial and social
commerce services.

Organisational Experience

Marketing Fair 2021 - Malang Aug 2021 - Nov 2021
Staff of Publication, Decoration, Documentation

* Planned Instagram content from September-November 2021

+ Designed a sponsorship proposal

* Designed certificates for seminars, competitions, and committees

* Documented events online

Skills

« Language: Indonesia & English
 Software: MsOffice & Canva
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ANGGI PUSPITA SARI

MAHASISWA PUBLIC RELATIONS UNIVERS

BRAWIJAYA.MEMPUNYAI KEPRIBADIAN Y
RAMAH,MENARIK DAN MEMPUNYAI PASSI
BIDANG PUBLIC SPEAKING.

SKILL

PROFIL

PRIBADI

* Keahlian komunikasi dan jejaring yang luar biasa.

¢ Dapat bekerja di dalam lingkungan tim, maupun
secara independen.

* Kemampuan bekerja di bawah tekanan dan
mengerjakan beberapa hal sekaligus.

¢ Kemampuan mengikuti instruksi dan memberikan
hasil yang berkualitas.

Sangat termotivasi
untuk mengembangkan
kemampuan secara
profesional.

Nama : Anggi Puspita

Sari PENGALAMAN ORGANISASI
Jenis Kelamin: —
Perempuan

. AIESEC UNIVERSITAS BRAWIJAYA
Tempat /Tanggal Lahir
Malang, 20 Mei 2001 20200
Tinggi/Berat Badan : * Bergabung dalam Global Volunteer, program
160cm/50kg pertukaran untuk melakukan proyek social secara
Usia : 20 Tahun sukarela di luar negri dengan rentang waktu 6-8
Agama : Islam minggu.

* Menjalin relasi antar negara dan menyatukan
perbedaan budaya.

KONTAK AIESEC THAMMASAT UNIVERSITY
2019-2020
* Bergabung dalam Sawasdee 36 Project "Life
n JI. Candi Mendut changing experience to explore your World"
Barat A/48, Malang * Mengembangkan jiwa kepemimpinan ( World
Jawa Timur Citizen, Self Awarnes, Solution Orientation,
. Empowering Others).
B i;’vag‘?éop:;p\tasarwzo@g . Egchange Particwp.ant (Teaching English and learn
@ 081335807748 different cultures, introduce Indonesian culture
. . abroad)
Instagram : anggipuspitaa_ HIMPUNAN PUBLIC RELATIONS

* 2019 - 2020 | Menjabat sebagai Anggota Humas
Melaksanakan tugas tugas Humas di Himpunan
Public Relation ( Sponsorship, Menjalin Relasi Antar
Organisasi yang akan berkolaborasi dengan
Himpunan Public Relations )
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PENDIDIKAN
FORMAL

* SMAI Sabilillah Boarding
School , Malang

¢ Pendidikan Vokasi Public
Relations Universitas
Brawijaya, 2021.

PENGALAMAN MAGANG

¢ Jatim Times Network
Februari 2021 - Mei 2021 |
Internship

1.Mengembangkan content
plan dalam media sosial yang
sesuai dan konsisten dengan
identitas brand

2.Menciptakan konten yang
memiliki value dan konsisten
di semua platform media
sosial, Mengelola post media
sosial dengan volume tinggi

3.Berkomunikasi dengan para
followers di media sosial

e Canva
* Microsoft word
e Microsoft Power Point

ANGGI PUSPITA SARI

MAHASISWA PUBLIC RELATIONS UNIVERSIE
BRAWIJAYA.MEMPUNYAI KEPRIBADIAN Y AN
RAMAH,MENARIK DAN MEMPUNYAI PASSI
BIDANG PUBLIC SPEAKING.

e 2020 - 2021 | Menjabat Sebagai Kepala Departemen
Humas Himpunan Public Relations.

1.Melaksanakan kewajiban sebagai kepala
departemen,

2.Menciptakan beberapa program untuk
mendapatkan relasi organisasi intra kampus
maupun luar kampus.

¢ 2021- Sekarang | Menjabat Sebagai Dewan
Pertimbangan Teknis Himpunan Public Relations
(HMPR) Tahun 2021 - Sekarang. Melaksanakan tugas
Dewan Perkembangan Teknisi yaitu sebagai
penasihat.

KEPANITIAAN

« Spectacular Party of Public Relations
1. 2019 | Staff Divisi Humas & Sponsorship
Menjalin Relasi antar Organisasi yang terkait dengan
acara, mencari sponsorship untuk keberlangsungan
acara
2. 2020 | Saff Divisi Sponsorship
Mencari Sponsorship untuk keberlangsungan Acara
¢ Community Open Forum
Menjadi Ketua Pelaksana, mengatur jalan nya acara
tersebut.

PENGALAMAN KERJA

Bakso Damas
2022-Sekarang | Sosial Media Marketing
1. Melakukan riset tentang materi yang ingin diunggah
agar konten tersebut sesuai dengan tren terbaru.
2.Membentuk koneksi dengan calon pelanggan.
3.Mengelola konten pada akun sosial media.
4.Merencanakan dan mendesain konten yang
menarik.
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Kontak

dandydanu9@gmail.com
+62 8953 3404 2575
@dandydanu_

Dandy Danu

QU

Keahlian

Teknis
Adobe lllustrator, Medibang Paint,
Procreate, Photoshop.

Kemampuan

Brand Identity, llustrasi, llustrasi
buku anak, desain logo, Desain
Cover, Desain Karakter.

Pribadi
Kreatif, cepat belajar,  disiplin,

mampu bekerja tim, suka mencoba
hal baru.

Software

Halo,

Perkenalkan saya Ahmad Dandy Danuastra,
seorang mahasiswa Desain Komunikasi Visual.
Saya memiliki ketertarikan dalam dunia illustrasi
2D serta desain grafis. Saya suka dan siap
dalam mencoba hal baru.

Pendidikan

2020 - sekarang S1 Desain Komunikasi Visual

UPN “Veteran” Jawa Timur

2017 - 2020 SMA Muhammadiyah 4

Surabaya

Pengalaman Organisasi

2022

2021

2020

Ketua Umum Himpunan Mahasiswa
‘Synakarya’ DKV UPNVJT

Ketua pelaksana PKKMB DKV UPNVJT
Staff magang Himpunan Mahasiswa

‘Synakarya’ DKV UPNVJT (Staff Divisi
Pengembangan Sumber Daya Anggota)

Scan Me
for Portfolio
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(Illustrator and Graphic DesigneD WORK EXPERIENCE

EDUCATION HISTORY FLEELANCE GRAPHIC DESIGNER |
2019-NOW

BACHELOR OF CIVIL ENGINEERING OPEN COMMISION CARTOON MASCOT |
2021-NOW

SKILLS SOFTWARE

Logo Design Adobe Illustrator

Mascot Character Adobe Photoshop

Illustrator Procreate





image1.png
STE TE CE E SE

1 1,3 2,6 3,4 4,2 5

STE TE CE E SE

1 1,8 2,6 3,4 4,2 5

STE TE CE E SE

1 1,3 2,6 3,4 4,2 5




image2.png
STE TE CE E SE

1 1,8 2,6 3,4 4,2 5

STE TE CE E SE

1 1,3 2,6 3,4 4,2 5




image3.jpeg




