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arrangement of product displays for Batik Iket Celup. The goal of this
workshop is to support traditional batik production's business
development initiatives, particularly those related to Batik Iket. Offering
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configuration allows for an interior display of Batik lket products.in
order to increase the capacity of business players in the designing of
Batik lket product displays, this goal is accomplished via the
employment of a workshop method that emphasizes cooperation and
consultation. This workshop activity is expected to produce a process
that helps business actors become more efficient in their present and
future jobs by developing of appropriate habits of thought, action, skills,
knowledge and attitudes. The result of this PKM will provide scientific
insights both presentations and training on the process of making dyed
Batik Iket.
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1. INTRODUCTION

Workshop approaches that prioritize cooperation and consultation are used to
accomplish the goal of increasing business owners' ability to develop Batik Iket product
displays. It is anticipated that the workshop activities will produce a process that aids
businesses in developing proper thought, action, skill, knowledge, and attitude habits
in order to make their current and future work more efficient.

With an eye toward economic advancement, the PERMAI Indonesia Foundation
in Pinang, Malaysia, works to foster and expand entrepreneurial endeavors. In order
to address the demands of business people in growing entrepreneurial activities,
PERMAI has built a product display inside its environment. Almost fifteen business
people mentorship members make up PERMAI. But with little land and little knowledge
of arranging product displays, the purpose of this community service activity is to assist
the PERMAI Foundation in utilizing product display strategies and layouts to maximize
the area. Indonesian Society (Permai) is an organization that aims to strengthen and
unite Indonesian communities abroad. This organization is in Pulau Pinang, Malaysia.
This organization is engaged in helping the growth of Indonesian people in Malaysia.
Indonesian Society (Permai) is an NGO or non-political organization that was founded
on April 17, 1977, under the auspices of the Indonesian Embassy in Malaysia. This
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organization is engaged in the social, educational, and cultural fields to maintain the
interests of the Indonesian people who live in Malaysia. Permai members or experts
consist of various layers of Indonesian society in Malaysia with various backgrounds,
such as workers, expatriates, lecturers, teachers, students, and students. Permai as
an ambassador of the nation overseas has the aim to help and support the Indonesian
government in virtue services for the people of Indonesia in Malaysia through a
program to improve professional skills and expand and deepen knowledge for its
members.

In addition, Permai also aims to create synergy. Members who have the
advantages of giving to the lack of, the strong helps the weak, and those who have the
intelligence to teach other members who are still lay. To realize this goal, Permai
collaborates with various parties from educational, professional, and private institutions
to transfer knowledge, such as in the fields: of e-commerce, fintech, digital technology,
and other special skills. Through various collaboration activities carried out with
partners, Permai tries to become an incubator to give birth to a community that has
special skills and skills to get a job in a higher position and salary or minimum
equivalent to other nations.

Mercu Buana University, Jakarta, as part of Permai's cooperation partner,
participated in taking a role in helping to encourage the growth of Indonesian people.
One form of its contribution by collaborating to provide knowledge to help increase the
creation of business actors at the Permai Foundation. The need for business
incubation and business opportunities and special skills in promotion, and product
marketing can be an opportunity for businesses at the Permai Foundation.

Knowledge on the design of ikat batik product displays is provided by the Faculty
of Design and Creative Arts, Universitas Mercu Buana, in response to the various
requirements of partners seeking support from business actors under the Permai
Foundation. The information that needs to be supplied relates to setting up the retail
display product display's interior layout, including open, closed, interior, nameplate,
and product decorating, as well as delear and outside displays.

Because of her interest for the Indonesian population in Malaysia, Permai works
closely with the Faculty of Design and Creative Arts at Mercu Buana University,
particularly in the area of interior design, to help businesspeople succeed. Growing
numbers of Indonesian businesspeople undoubtedly wish to live better abroad. Seeing
the chances that are available can help with many things, like learning how to start a
business in a foreign nation. In a foreign nation, finding work is not always easy.
Therefore, one must learn to survive by seizing the opportunities that are presented to
them. Starting a batik company and selling it abroad might be a thrilling prospect, but
there are a number of obstacles to overcome. The workshop exercises meticulously
arrange the design of Batik Iket Celup product dispaly to gain effectiveness in their
current and future tasks through the development of appropriate habits of thought,
action, skills, knowledge and attitudes.

Several workable alternatives were discovered during this workshop activity that
focused on the layout of the Batik Iket Celup product display. Some of the solutions
derived from the workshop results include the following:

1. Providing Materials for Community Service
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This material's presentation served as the starting point for a conversation on
the evolution of product layout and display design, emphasizing the value of
categorizing products.

2. Working with partners to provide coaching, counsel, and collaboration
In order to optimize the available space and arrange a room that meets the
needs of the product business, this application also executes a layout design
that takes into account space requirements, traffic flow layouts, and space
allocation.

3. Evaluation of the execution of the program by direct consultation
In order to give partners insight into the knowledge of room layout and display
of Batik IKet Celup products, which are useful in facilitating all these business
activities, the Community Service Team evaluates all the results of the delivery
of this service activity program.

METHOD

This service follows a multi-stage strategy that includes material exposure,
consultation, simulation (trial), assistance, and evaluation. Here is a flow chart showing
the steps involved in putting this service into operation. An outline of the plan for the
PERMAI Foundation service may be seen below.

The schematic above shows that workshop approach of the arrangement of the
Batik Iket Product Display Business Space for Permai Participants is divided into 3
(three) stages, namely 1) to accomplish the goal of increasing business owners' ability
to develop Batik lket product displays; 2) will produce a process that aids businesses
in developing proper thought, action, skill, knowledge, and attitude habits in order to
make their current and future work more efficient; and 3) Permai participants have the
necessary competence and skills to plan the layout of the Batik Iket exhibition business
space.

University of Mercu Buana Partner of PERMAI in Pulau
Team Pinang

> OBSERVATION & TRAINING [

<~

PROBLEMS

1. How actors can organize the layout of Batik Iket Celum product displays?
2. How the existing business layout can be maximally utilized?

<F

| sortton |
1. Draft material to be 2. Conducting a presentation 3. Evaluation of program
provided by the UMB Team and literacy training on how implementation through
to PERMAT participants to organize the Batik Iket focused discussions and
Dip product display space direct consultation

Figure 2. Roadmap of Implementation Methods
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2. RESULT AND DISCUSSION

The implementation of community service for Permai participants as business
actors has increased knowledge about the arrangement of product display spaces in
small shops or at home, as well as how to coordinate the layout of batik iket product
display spaces and other products. And how they can comprehend the interior design
of the exhibition area. During the question-and-answer session, the business actors
inquired about the layout of the display area and how to organize the interior of the
display space so that consumers become attracted and then purchase their items.

Through the workshop activities of structuring the layout of the Batik product
display space, it is hoped that the Permai business actor participants will have
knowledge and insight as business actors who are skilled in managing the layout of
product display spaces and are also able to find opportunities to increase family
finances as provisions and improve their standard of living to be better and more
efficient.

The information supplied assisted Permai business actors in leveraging the
layout of the product display space, particularly understanding of the interior planning
of the Batik product display space or other products. Many questions and comments
were asked and transmitted during the implementation of the service activities,
indicating that the activity was interesting and valuable to the service participants who

took part.
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Figure 3 The steps of the process structuring the layout of the display space. (Source :
lllustration Author, 2024)

CONLUSION

Many participants lack information and utilize the interior of the display space,
in this case, to develop and arrange the layout of the product display space, to help
them learn and apply it in their commercial activities. Responding to and paying
attention to these conditions demonstrates that activities like this must continue and
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be carried out on an ongoing basis, which is consistent with member enthusiasm and
requests for their continuation in the future. Participants in community service activities
are unable to receive direct support due to distance limits, but they are given the option
to communicate using communication technology such as Whatapp, video calls, and
SO on.
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