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Abstract:

Change is an inevitability where currently the business world is exposed to the Covid-19

Pandemic, Industrial Revolution 4.0. Therefore, this study aims to analyze the needs of the

majority of society today and how entrepreneurs can survive and expand their businesses

in an era of volatility, uncertainty, complexity, and ambiguity. Referring to the purpose of

the research, the formulation of this research problem includes: (i) What are the

characteristics of consumers of the Gen Z group and millennials?; (ii) What are the

challenges for entrepreneurs in the era of the Covid-19 Pandemic, the VUCA era and the

era of the Industrial Revolution 4.0?; (iii) How can entrepreneurs retain the consumers in

the era of the Covid-19 Pandemic, the VUCA era and the era of the Industrial Revolution

4.0?, the VUCA era and the era of the Industrial Revolution 4.0?. Furthermore, the results of

this study are that the majority of the composition of the current population of Indonesia is

Gen Z and Millennials. Therefore, they need digital-based products and services so that

entrepreneurs can capture these needs and turn business processes and business models

into digital entrepreneurs. Therefore, the implication of this research is to provide

information to entrepreneurs and all stakeholders related to the field of entrepreneurship.

In addition, the novelty of this research is to connect the needs of the majority of society at

this time with digital entrepreneurs.

Introduction

The dynamics of the business and business world today are faced by three conditions that

cause rapid changes in the needs and desires of consumers. Therefore, entrepreneurs must

have a quick response to make changes and quickly know the changes in the needs and

desires of the market. The three challenges faced by the business world include:

§ The Covid-19 pandemic;

§ The era of VUCA (volatility, uncertainty, complexity, and ambiguity);



§ The Industrial Revolution 4.0.

In addition, the existence of the business world has a high dependence on financial

institutions, especially banking, to support payment facilities in buying and selling

transactions. Furthermore, Indonesia is one of the countries with the largest population

globally. In 2021 is estimated to have 274.9 million people, making Indonesia ranked four

out of ten emerging markets (A. C. Nugroho, 2019). An emerging market is a country that

has excellent market potential so that it becomes an attraction for economic and business

actors and has good economic growth (Masoud & Hardaker, 2012; Puatwoe & Piabuo,

2017). The emerging market countries are as follows:

Table 1. Ten Emerging Market Countries in the World

No

Country

No

Nama Negara

1

China

6

Brazil

2

India

7

Egypt

3

USA

8

Russia

4

Indonesia



9

Japan

5

Turkey

10

German

Source: A. C. Nugroho (2019)

Referring to table 1 above, countries included in the emerging market are large

populations such as China, India, and Brazil. In addition to countries with large populations,

countries that fall into the emerging market category have good economic growth

(Masoud & Hardaker, 2012). Thus, based on the large population and tremendous

economic growth, emerging market countries have a huge potential demand for products

and services (Cui & Liu, 2000). The impact is that these countries become target markets of

producers to sell their goods and services (Ahmed & Zlate, 2014; Brouthers et al., 2005).    

Furthermore, of the 274.9 million population based on data BPS (2020), the composition of

the Indonesian population can be illustrated as follows:

Source: BPS (2020)

Figure 1. Composition of The Indonesian Population-based on The Period of Birth

According to figure 1 above, the criteria for population composition can be explained as

follows:

§ Post-Gen Z, a resident of Indonesia born in 2013 and after that year with an estimated

age of now ±7 years, and the composition is 10.88%;

§ Gen Z, a resident of Indonesia who was born in 1997-2012 with an estimated age of now

±8 years to 23 years and The composition is 27.94%

§ Millennials, a resident of Indonesian born in 1981-1996 with an estimated age of ±24

years to 39 years and the composition is 25.87%;

§ Gen X, a population of Indonesia born in 1965-1980 with an estimated age of ±40 years



to 55 years. And the composition is 21.88%;

§ Baby Boomers, a population of Indonesia born in 1946-1964 with an estimated age of

±56 years to 74 years, and the composition is 11.56%;

§ Pre Boomer, a population of Indonesian born in 1945 and previously with an estimated

age ± 75 years and the composition is 1.87%.

Therefore, based on table 1 above, the most significant component of the entire

population in Indonesia is gen Z and millennials, where more than half of Indonesia's

population is 53.81%. Thus, based on the composition of the population, entrepreneurs

must understand the needs, wants, and characteristics of the Gen Z group and millennials

who are currently ±8 years old to 39 years old to create products and services that suit

their wants and needs. Furthermore, based on these phenomena, the formulation of the

problems in this study is as follows:

§ What are the characteristics of consumers of Gen Z and Millennials?;

§ What are the challenges for entrepreneurs in the era of the Covid-19 Pandemic, the VUCA

era, and the era of the Industrial Revolution 4.0?;

§ How can entrepreneurs retain the consumers in the era of the Covid-19 Pandemic, the

VUCA era, and the era of the Industrial Revolution 4.0?.

The purpose of the study is: (i) Analyze the consumer characteristics of Gen Z and

millennials?; (ii) Analyze the challenges for entrepreneurs in the era of the Covid-19

Pandemic, the VUCA era and the era of the Industrial Revolution 4.0?; (iii) Analyze how

entrepreneurs can sustain consumers in the era of the Covid-19 Pandemic, VUCA era and

industrial revolution era 4.0? The implication of this research is to provide information to

entrepreneurs and stakeholders, academics, practitioners, investors, and regulators related

to the needs of goods and services of the majority of the population today. The novelty of

this research is to conduct research studies related to the characteristics of today's society

that are associated with entrepreneurs' ability to meet them.

Method

Referring to the composition of Indonesian society, the majority of which are group Z and



millennials, entrepreneurs must be able to understand the behavior and characteristics of

the community, especially now there is a phenomenon of the Covid-19 pandemic and the

occurrence of the industrial revolution 4.0. The occurrence of the Covid-19 pandemic when

it has shaken all sectors of the economy due to limited mobility from the community so

that trade and business activity has decreased significantly (Nugroho et al., 2020; Safitri et

al., 2020). Therefore, strategies are needed from entrepreneurs to be able to survive the

Covid-19 pandemic and also the industrial revolution 4.0. The framework of thought in this

journal is as follows:

Figure 1. Research Conceptual Framework

Furthermore, this study is a literature review that conducts in-depth analysis based on

scientific and academic sources in articles, journals, and reports that the competent

authorities have published. The method used is qualitative descriptive that aims to analyze

the formulations of problems in this study that include:

§ What are the characteristics of consumers of Gen Z and Millennials?;

§ What are the challenges for entrepreneurs in the era of the Covid-19 Pandemic, the VUCA

era, and the era of the Industrial Revolution 4.0?;

§ How can entrepreneurs retain the consumers in the era of the Covid-19 Pandemic, the

VUCA era, and the era of the Industrial Revolution 4.0?.

Results and Discussion

Characteristics of Gen Z and Millennials.

Group Z, when viewed from the year of birth, the population born in 1997 to 2003, so it is

estimated that the oldest age is ±23 years old. On the other hand, Gen Z is still just

finishing school or college at that age, so it can be said that the majority of their sources of

income come from their parents (Gaidhani et al., 2019; Schlee et al., 2020). In addition, it

can be said that at the age of ±23 years, they are still in the early stages of work, so their

income is still relatively limited to meet basic needs (McCoy et al., 2021; Turner, 2018).



Therefore, demand for their products and services is still limited for consumptive purposes.

Furthermore, the Gen Z group with Millennials have a very close relationship because of

intense interaction. Therefore, the age gap between the Gen Z group and the Millennial

group is not too far away, between 23 years to 39 years old. Nevertheless, according to

Schroth (2019), the characteristics of Gen Z include the following:

§ Limited experience;

§ It is not easy to adapt to across ages, ethnicities, and economic classes;

§ Relatively lacking communication skills;

§ Easy anxiety and easy depression;

§ Low motivation to move forward.

However, Gen Z's ability to use information technology is much better than Millennials'.

This is because they were born when information technology and digital-based tools have

developed well. Therefore, they have become accustomed to using and mastering these

digital-based tools early (Hoque, 2018). However, the impact for Gen Z on limited social

interaction is due to their use of digital tools and the intense use of information technology

(Roblek et al., 2019).

Moreover, Millennials born in the era of 1981 to 1996 who at this time their age ±24 years

to 39 years became the primary target market of product manufacturers and service

providers (Bahari et al., 2021; Nadanyiova & Das, 2020; Nugroho et al., 2020). This is

because are not only a large number of them but also the Millennials among the middle

class (Fasa et al., 2020). In addition, the characteristics of the middle class are as follows:

§ Have adequate work experience;

§ The middle class has an established profession;

§ Use careful consideration to decide on a purchase;

§ Relatively good communication skills.

Millennials also can use information technology and computers, and digital-based tools.

This is because the period of the birth of Millennials in 1981-1996 coincides with the

development of Personal Computer (PC), so Millennials are familiar with the existence of



digital-based tools and information technology (Amaro et al., 2019; Fitri & Wulandari,

2020).

Challenges in the Era of the Covid-19 Pandemic, VUCA and the Industrial Revolution 4.0

The Covid-19 pandemic that hit the world and Indonesia since the end of 2019 has

disrupted all joints of human life. The massive spread of Covid-19 caused significant

fatalities worldwide, leading to the mitigation of health protocols and restrictions on

physical mobility in the community (Dryhurst et al., 2020; Silva et al., 2020). In addition, the

Covid-19 pandemic has caused the global economy to slow. Some businesses experience

the closure of operations if they cannot manage the business properly during the Covid-19

Pandemic (Bhuiyan et al., 2020).  However, many businesses can still survive the Covid-19

Pandemic because they can adapt and change to business processes and business models

that are by the wants and needs of the community during the Covid-19 Pandemic.  

Today, the business and business world is surrounded by VUCA (Volatility, Uncertainty,

Complexity, Ambiguity), where the abbreviation VUCA was first used by the American

military (Whiteman, 1998). The meaning of VUCA is as follows:

§ Volatility is the environment faced by the business world is that change occurs so quickly

and often the frequency of such changes (Bennett & Lemoine, 2014);

§ Uncertainty is the environment faced by the business world today is an event in the future

that can not be estimated and predicted (Drucker, 2012);

§ Complexity is environment faced by the business world is an environment of chaos or

chaos, where it is caused by the intervention of new technologies and globalization

(Deepika & Chitranshi, 2020);

§ Ambiguity is an environment faced by the business world that is not directed, where it is

caused by conditions that suddenly change and chaos (Horney, Pasmore, & O’Shea, 2010).  

In addition to the Covid-19 Pandemic and the external environment of the business world,

VUCA, there are challenges of the industrial revolution 4.0. According to Sudirman et al.

(2020), Industrial Revolution 4.0 was a change in human activity resulting from the

invention of the internet that combined computer technology with mechanization. There



were discoveries related to computer applications that could replace human activities.

Some examples of inventions in the industrial revolution 4.0 are: Go Jek, Traveloka, etc. This

impacts changes in human behavior that rely on applications in daily activities and work.

Furthermore, when traced chronologically, the industrial revolution can be shown in figure

2 below:

Sources: Özüdoğru et al. (2018)

Figure 2. The Journey of the Industrial Revolution

Contemporary Entrepreneurship

The continuity of business and entrepreneurship is their ability to survive by adapting to

existing conditions (Hidayah et al., 2019; Kaczmarek, 2019; Suryo et al., 2019). According to

the Indonesian context, during the industrial revolution 4.0, it is currently known that

internet access in Indonesia has reached 202.6 million. In addition, there are 345.3 million

cellular telephone numbers (cell phones) and 170 million people who actively use social

media (Kemp, 2021).  In addition, data on the growth of digital transactions in Indonesia

based on information from Bank Indonesia can be shown in table 1 as follows:

Table 1. Digital Transaction Growth in 2020

Types of Digital Transactions

Digital Transaction Volume

Growth year on year digital transactions

E- Commmerce

Rp266,3 Trillion

29,6%

E- Money

Rp22,1 Trillion

30,4%

Source: Sahara (2021)



Furthermore, based on the composition of the population in Indonesia, namely the

Millennial group (internal environment) and the external environment (Covid-19 Pandemic,

VUCA, and Industrial Revolution 4.0), the business model of business actors (entrepreneurs)

can be illustrated as follows:

Source: Author

Figure 3. Ideal Business Model for Business Actors

Referring to figure 3 above, what can explain that the current business actors who can

survive and compete are entrepreneurs based on information technology and computers

and are digital-based call Techno-Preneurs or Digital-Preneurs. Furthermore, the

explanation from Figure 3 above, there is a disruption in the business world and business,

namely:

§ The needs and wants of the Millennial group must be the focus of product and service

providers because the Millennial group in Indonesia has a large number, and they are the

middle class who has better purchasing power and financial ability. Thus, the Millennial

group can significantly demand these products and services. Therefore, entrepreneurs must

access business transactions through digital platforms and social media so that Millennials

are interested in accessing the information on these goods and services. This easy access to

information is one of the starting points in determining the purchase of goods and the use

of services. In addition, if the digital business platform collaborates with digital financial

services, it will make it easier for consumers and the public to make sales and purchase

transactions;

§ The conditions of the Covid-19 Pandemic era, forcing entrepreneurs to change their

business processes in an online sales system. This makes it easier for business and financial

transactions to occur through the help of digital business platforms and digital financial

services without the parties, both sellers and buyers, meeting;

§ VUCA conditions, namely a very dynamic, unpredictable external environment, market

irregularities, and also market directions that can change at any time, have an impact on



every entrepreneur having the ability to change based on innovation;

§ The Industrial Revolution 4.0 caused most people today to access the internet. In

addition, the development of information and computer technology impacts people who

prefer to conduct business and financial transactions using internet access.    

In addition to business models based on digital and information technology and the

internet, excellent business processes are needed to ensure quality products and services at

affordable prices. The business processes that need to be improved by entrepreneurs

include several aspects, which are shown in Figure 4 below:

Source: Author

Figure 4. Ideal Business Process for Business Actors (Entrepreneurs)

Following Figure 4 above, what can explain that the ideal business process for

entrepreneurs is to digitize three core aspects of the production process. The three core

aspects include:

§ Production Aspect, namely improving the process of raw materials, semi-finished

materials into a product automatically so that it can accelerate the production process and

have quality standards;

§ Marketing Aspect, namely improving the marketing process using online social media

and also providing online payment processes (marketing and sellers using internet

platforms) to facilitate the buying and selling process and speed up the payment process;

§ Financial Aspect: improving the recording and reporting process by using applications to

improve financial management monitoring, efficiency, and effectiveness.

Conclusion

The increasing complexity of business in the Covid-19 pandemic era and also other

external factors, namely the era of the industrial revolution 4.0 and VUCA, caused

entrepreneurs to make changes, including:

§ Entrepreneurs must be able to analyze the internal challenges of the majority of society,

especially the characteristics of Millennials;



§ Entrepreneurs must be able to analyze external challenges consisting of the Covid-19

pandemic, industrial revolution 4.0, and VUCA;

§ Entrepreneurs must survive in overcoming internal and external challenges through the

Digital- Preneur concept.

References

Ahmed, S., & Zlate, A. (2014). Capital flows to emerging market economies: A brave new

world? Journal of International Money and Finance, 48(PB), 221–248.

https://doi.org/10.1016/J.JIMONFIN.2014.05.015

Amaro, S., Andreu, L., & Huang, S. (2019). Millenials’ intentions to book on Airbnb. Current

Issues in Tourism, 22(18), 2284–2298. https://doi.org/10.1080/13683500.2018.1448368

Bahari, N. P., Nugroho, L., Badawi, A., & Hidayah, N. (2021). Analisa Manfaat Pembiayaan

Gadai Emas Syariah: Studi Kasus Bank Syariah Mandiri-Tomang Raya. Jurnal REKSA:

Rekayasa Keuangan, Syariah, Dan Audit, 8(1), 15–30.

Bennett, N., & Lemoine, G. J. (2014). What a difference a word makes: Understanding

threats to performance in a VUCA world. Business Horizons, 57(3), 311–317.

https://doi.org/10.1016/j.bushor.2014.01.001

Bhuiyan, A.   3   K. M. I., Sakib, N., Pakpour, A. H., Griffiths, M. D., & Mamun, M. A. (2020).

COVID-19-Related Suicides in Bangladesh Due to Lockdown and Economic Factors: Case

Study Evidence from Media Reports. International Journal of Mental Health and Addiction.

https://doi.org/10.1007/s11469-020-00307-y

BPS. (2020). Hasil Sensus Penduduk. Retrieved April 17, 2021, from

https://www.bps.go.id/pressrelease/2021/01/21/1854/hasil-sensus-penduduk-2020.html

Brouthers, L. E., O’Donnell, E., & Hadjimarcou, J. (2005). Generic product strategies for

emerging market exports into triad nation markets: A mimetic isomorphism approach.

Journal of Management Studies, 42(1), 225–245.

https://doi.org/10.1111/j.1467-6486.2005.00495.x

Cui, G., & Liu, Q. (2000). Regional market segments of China: Opportunities and barriers in



a big emerging market. Journal of Consumer Marketing, 17(1), 55–72.

https://doi.org/10.1108/07363760010309546

Deepika, D., & Chitranshi, J. (2020). Leader readiness of Gen Z in VUCA business

environment. Foresight, 23(2), 154–171. https://doi.org/10.1108/FS-05-2020-0048

Drucker, P. (2012). Managing in the next society. Routledge.

Dryhurst, S., Schneider, C. R., Kerr, J., Freeman, A. L. J., Recchia, G., van der Bles, A. M., … van

der Linden, S. (2020). Risk perceptions of COVID-19 around the world. Journal of Risk

Research, 23(7–8), 994–1006. https://doi.org/10.1080/13669877.2020.1758193

Fasa, I., Febrianty, M., Khoerulloh, A. K., Arisa, A., Utami, W., Santoso, I.   1   R., … Haerany, A.

(2020). Eksistensi Bisnis Islami Di Era Revolusi Industri 4.0. Widina Bhakti Persada Bandung.

Retrieved from www.penerbitwidina.com

Fitri, R. A., & Wulandari, R. (2020). Online Purchase Intention Factors in Indonesian Millenial.

International Review of Management and Marketing, 10(3), 122–127.

https://doi.org/10.32479/irmm.9852

Gaidhani, S., Arora, L., & Sharma, B. K. (2019). Understanding the Attitude of Generation Z

Towards Workplace. International Journal of Management, Technology and Engineering,

IX(I), 2804–2812. Retrieved from https://www.researchgate.net/publication/331346456

Hidayah, N., Badawi, A., & Nugroho, L. (2019). Factors affecting the disclosure of

sustainability reporting. International Journal of Commerce and Finance (Vol. 5).

Hoque, A. S. M. M. (2018). Digital Device Addiction Effect on Lifestyle of Generation Z in

Bangladesh. Asian People Journal (APJ), 1(2), 21–44. Retrieved from http://www.jurnal-

unita.org/index.php/publiciana/article/download/79/73

  1   Horney, N., Pasmore, B., & O’Shea, T. (2010). Leadership Agility: A Business Imperative

for a VUCA World. People & Strategy, 33(4), 34.

Kaczmarek, J. (2019). The mechanisms of creating value vs. financial security of going

concern- sustainable management. Sustainability, 11(8), 2278.

https://doi.org/10.3390/su11082278

Kemp, S. (2021). Digital 2021: the latest insights into the ‘state of digital’ - We Are Social.



Retrieved April 18, 2021, from https://wearesocial.com/blog/2021/01/digital-2021-the-

latest-insights-into-the-state-of-digital

Masoud, N., & Hardaker, G. (2012). The impact of financial development on economic

growth: Empirical analysis of emerging market countries. Studies in Economics and Finance,

29(3), 148–173. https://doi.org/10.1108/10867371211246830

McCoy, L., Wang, Y. T., & Chi, T. (2021). Why is collaborative apparel consumption gaining

popularity? An empirical study of us gen z consumers. Sustainability, 13(15).

https://doi.org/10.3390/su13158360

Nadanyiova, M., & Das, S. (2020). Millennials as a Target Segment of Socially Responsible

Communication within the Business Strategy. Littera Scripta, 13(1).

https://doi.org/10.36708/littera_scripta2020/1/8

Nugroho, A. C. (2019).   5   7 Negara Emerging Markets Pimpin Ekonomi Dunia di 2030.

Indonesia Peringkat 4 The Rising Star Dunia - Ekonomi Bisnis.com. Retrieved April 17, 2021,

from https://ekonomi.bisnis.com/read/20190109/9/876790/7-negara-emerging-markets-

pimpin-ekonomi-dunia-di-2030.-indonesia-peringkat-4-the-rising-star-dunia

Nugroho, L. (2020). Pandemi Covid-19 dan Keberlangsungan Industri Perbankan.   2   In

Gotong Royong Menghadapi Covid-19 Ide dan Solusi (pp. 8–16). Jawa Timur: CV. Penerbit

Qiara Media.

Nugroho, L., Badawi, A., Hidayah, N., & Ahmad, N. H. (2020). Snapshot in Customer Deposit

of Islamic Bank Religion, Age, and Gender as The Reflection of Pancasila Five Principles of

Indonesia Nation. Journal of Research in Business, 5(1), 74–95.

https://doi.org/10.35333/JRB.2020.177

  1   Nugroho, L., Lubis, C., Fitrijanti, T., Sukmadilaga, C., Akuntansi, M., & Padjajaran, U.

(2020). Peluang Pengusaha Mikro dan Kecil (UMK) Menggunakan Layanan Digital Lembaga

Keuangan Mikro Syariah. JURNAL AL-QARDH, 5(1), 56–68.

Nugroho, L., Utami, W., Harnovinsah, & Doktorlina, C. M. (2020). Covid-19 and The Potency

of Disruption on The Islamic Banking Performance (Indonesia Cases). International Journal

of Economic and Business Applied, 1(1), 11–25.



Özüdoğru, A. G., Ergün, E., Ammari, D., & Görener, A. (2018). How industry 4.0 changes

business: A commercial perspective. International Journal of Commerce and Finance, 4(May

2019), 84–95.

Puatwoe, J. T., & Piabuo, S. M. (2017). Financial sector development and economic growth:

evidence from Cameroon. Financial Innovation, 3(1).

https://doi.org/10.1186/s40854-017-0073-x

Roblek, V., Mesko, M., Dimovski, V., & Peterlin, J. (2019). Smart technologies as social

innovation and complex social issues of the Z generation. Kybernetes, 48(1), 91–107.

https://doi.org/10.1108/K-09-2017-0356

Safitri, Y., Nugroho, L., Permana, S. D. H., Zonyfar, C., Purnia, D. S., Napitulu, D., … Tallo, A. J.

(2020). Gotong Royong Menghadapi Pandemi Covid-19 “Ide dan Solusi.” (T. Q. Media, Ed.),

CV Penerbit Qiara Media (First). Pasuruan, Jawa Timur: Penerbit Qiara Media.

Sahara, N. (2021). Sepanjang 2020, BI Catat Transaksi Digital Banking Capai Rp 2.774,5

Triliun. Retrieved April 18, 2021, from https://investor.id/finance/sepanjang-2020-bi-catat-

transaksi-digital-banking-capai-rp-27745-triliun

Schlee, R. P., Eveland, V. B., & Harich, K. R. (2020). From Millennials to Gen Z: Changes in

student attitudes about group projects. Journal of Education for Business, 95(3), 139–147.

https://doi.org/10.1080/08832323.2019.1622501

  1   Schroth, H. (2019). Are you ready for gen Z in the workplace? California Management

Review, 61(3), 5–18. https://doi.org/10.1177/0008125619841006

Silva, P. C. L., Batista, P. V. C., Lima, H. S., Alves, M. A., Guimarães, F. G., & Silva, R. C. P.

(2020). COVID-ABS: An agent-based model of COVID-19 epidemic to simulate health and

economic effects of social distancing interventions. Chaos, Solitons and Fractals, 139(July),

1–37. https://doi.org/10.1016/j.chaos.2020.110088

Sudirman, A. (Acai ), Alaydrus, S. (Syafika), Rosmayati, S. (Siti), Syamsuriansyah, S.

(Syamsuriansyah), Nugroho, L. (Lucky), Arifudin, O. (Opan), … Rijal, K. (Khairul). (2020).

Perilaku Konsumen Dan Perkembangannya Di Era Digital. Widina Bhakti Persada Bandung.

Retrieved from www.penerbitwidina.com



Suryo, M., Nugraha, E., & Nugroho, L. (2019). Pentingnya Opini Audit Going Concern dan

Determinasinya. Inovbiz: Jurnal Inovasi Bisnis, 7(2), 123–130.

Turner, A. (2018). Generation Z : Technology and Social Interest. The Journal of Individual

Psychology, 71(2), 103–113.

Whiteman, W. E. (1998). training and educating army officers for the 21st century:

implications for United State Military Academy. Pennsylvania.

  4   Journal of Islamic Economics & Social Science (JIESS) p-ISSN: 2722-7499

Volume 1 Issue 1 | May 2020 e-ISSN: 2722-7111

Journal of Islamic Economics & Social Science (JIESS) p-ISSN: 2722-7499

Volume 2 Issue 1 | May 2021 e-ISSN: 2722-7111

Journal of Islamic Economics & Social Science

JIESS

Journal Homepage: http://publikasi.mercubuana.ac.id/index.php/jiess

e-ISSN: 2722-7111 | p-ISSN: 2722-7499

http://dx.doi.org/12.12244/jiess.2019.v1.1.001

201



202

http://publikasi.mercubuana.ac.id/index.php/jiess

Fulan, F., Fulan, S., & Fulan, Y.M., (2019). Journal of Islamic Economics & Social Science,

Volume 1 (1), 1-17

201



Sources

1
https://www.researchgate.net/publication/353752024_TREND_KEWIRAUSAHAAN_DI_ERA_DIGITAL_DIGITAL_PRE
NEUR
INTERNET

5%

2 https://dergipark.org.tr/en/pub/bemarej/issue/66310/953153
INTERNET

1%

3 https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7443960/
INTERNET

1%

4 https://publikasi.mercubuana.ac.id/index.php/jiess/article/download/13174/pdf
INTERNET

1%

5 https://www.bisnis.com/topic/4665/ekonomi-dunia
INTERNET

<1%


