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[bookmark: _GoBack]The rapid development of e-commerce and the Covid-19 pandemic have led consumers to adopt new shopping habits from the comfort of their homes. This situation initially resulted in the closure of offline stores and traditional markets. Currently, some offline stores have begun to reopen, and traditional markets are once again playing a role in the local economy. Amidst the current rapid growth of e-commerce and shifts in consumer behavior, the phenomenon of traditional markets enduring remains intriguing for investigation.

The purpose of this research is to understand consumers' perceptions of products, prices, promotions, and locations in both the Cisalak market in Depok and e-commerce. The study aims to provide a better understanding of how traditional markets still hold a position amid the advancements in e-commerce. Thus, this research contributes to fostering a more balanced coexistence between offline and online businesses.














