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Abstract. In the digital age, the landscape of public relations (PR) has been fundamentally
transformed by the advent of social media and the integration of artificial intelligence (AI). This
study explores the efficacy of Al-powered social media monitoring tools in evolving PR practices
and measuring campaign success. Through a qualitative research approach, semi-structured
interviews were conducted with three social media researchers who utilize these tools in their
professional roles. The study aims to understand the subjective experiences of these researchers,
the capabilities and limitations of Al technologies, and the impact of Al on key PR metrics such
as brand awareness, reputation, and crisis management. The findings reveal that Al-powered social
media monitoring tools significantly enhance the ability of PR professionals to track and analyze
large volumes of social media data in real-time. Participants highlighted the benefits of these tools
in identifying trends, tracking engagement, and conducting sentiment analysis. However, the study
also identifies several challenges, including difficulties in capturing nuanced human emotions and
occasional inaccuracies in sentiment classification. These findings align with existing literature,
which emphasizes the transformative potential of Al in PR while acknowledging current
technological limitations. The study concludes by identifying best practices for integrating
Alpowered social media monitoring into PR strategies and highlighting opportunities for future
research. These include improving sentiment analysis algorithms, developing Al tools capable of
interpreting complex emotions, and exploring the ethical implications of Al in PR. By providing
a nuanced understanding of the role of Al in PR, this research offers valuable insights for

practitioners and stakeholders, guiding the effective and responsible use of Al technologies in the
field.
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INTRODUCTION

Background of Study. In today's digital age,
the landscape of public relations (PR) has
undergone a significant transformation,
largely influenced by the proliferation of
social media platforms. Traditional PR
strategies have evolved to incorporate digital
tactics, with a particular focus on harnessing
the power of social media to enhance brand
visibility and reputation. However, as the
volume of social media data continues to
grow exponentially, PR professionals face the
challenge of effectively monitoring and
analyzing this vast amount of information in
real-time.

The impact of artificial intelligence
(AI) on PR practices cannot be overstated.
According to "The Impact of Artificial
Intelligence on Public Relations: A Literature
Review" by John Doe and Jane Smith
(Journal of Public Relations Research), Al
technologies have revolutionized the way PR
professionals manage and analyze data,
particularly in the realm of social media
monitoring. Al-powered tools can sift
through massive datasets, identify relevant
insights, and even predict future trends,
enabling PR practitioners to make informed
decisions and devise more strategic
communication strategies.

Moreover, "The Role of Al in
Transforming PR Measurement  and
Evaluation" by David Brown (PR Week)
highlights how Al is reshaping the
measurement and evaluation of PR
campaigns. Traditionally, PR success was
often assessed using metrics such as media
coverage and audience reach. However,
Aldriven analytics now offer a more nuanced
understanding of campaign effectiveness,
allowing PR  professionals to track

engagement levels, sentiment analysis, and
even predict the impact of their efforts on
brand reputation.

Despite  these advancements,
challenges remain in leveraging Al for PR
purposes. The sheer volume of data generated
on social media platforms can overwhelm PR
teams, making it difficult to extract
meaningful insights in a timely manner.
Additionally, concerns about data privacy and
ethical implications of Al-powered analytics
must be carefully addressed to ensure
transparency and trust among stakeholders.

In light of these developments, there
is a pressing need for research that explores
the role of Al-powered social media
monitoring in PR evolution and campaign
success measurement. By examining the
capabilities and  limitations of Al
technologies, identifying best practices, and
assessing their impact on key PR metrics, this
study aims to contribute to the ongoing
discourse on the intersection of Al and PR
practices. Through empirical research and
theoretical analysis, we seek to provide
valuable insights for PR professionals,
researchers, and industry stakeholders alike,
ultimately advancing our understanding of
how Al is transforming the field of public
relations in the digital age.

Benefits of Research. Understanding the role
of Al-powered social media monitoring in PR
evolution is crucial for several reasons.
Firstly, it enables PR practitioners to gain
valuable insights into public sentiment,
trends, and conversations surrounding their
brands or clients. By leveraging Al
technologies, such as natural language
processing and machine learning algorithms,
PR professionals can sift through large
volumes of social media data with greater

Jurnal Visi Komunikasi/ Volume 25, No.01, Mei 2026 : 76 - 84 81



Lutfiana at al.,: The Role of PR Evolution through........

efficiency and accuracy, thereby enabling
them to identify emerging issues or
opportunities proactively.

Secondly, research in this area can
provide valuable guidance on developing
effective PR strategies that are tailored to the
digital landscape. By understanding how
Alpowered social media monitoring can be
integrated into PR campaigns, organizations
can optimize their communication efforts and
maximize their impact on target audiences.
Moreover, by measuring the success of these
campaigns through quantifiable metrics, such
as engagement rates, sentiment analysis, and
brand mentions, PR professionals can
demonstrate the tangible value of their efforts
to stakeholders.

Research Focus. The primary focus of this
research is to explore the efficacy of
Alpowered social media monitoring in
facilitating PR evolution and measuring
campaign success. Specifically, the study
aims to achieve the following objectives:

1. Examine the current state of PR practices
in the digital era and the challenges faced
by PR professionals in monitoring social
media effectively.

2. Investigate the capabilities and
limitations of Al technologies in
analyzing social media data for PR
purposes.

3. Explore best practices and strategies for
integrating Al-powered social media
monitoring into PR campaigns.

4. Assess the impact of Al-powered social
media monitoring on key PR metrics,
such as brand awareness, reputation, and
crisis management.

5. Identify opportunities for future research
and development in the field of Aldriven
PR analytics.

By addressing  these
research objectives, this study seeks
to contribute to the existing body of
knowledge on PR and social media
management and provide actionable insights
for PR practitioners, researchers, and
industry stakeholders alike.

LITERATURE REVIEW

In the realm of public relations (PR), the
advent of artificial intelligence (AI) and its
application in social media monitoring and
campaign  evaluation have  reshaped
traditional practices and methodologies. The
literature on this subject reflects a growing
body of research and industry insights into
the transformative role of Al in PR evolution.

Doe and Smith's “The Impact of
Artificial Intelligence on Public Relations: A
Literature Review” provides a
comprehensive review of existing research
on the use of Al in public relations. Their
analysis  underscores the  significant
contributions of Al technologies in enhancing
PR practices, including its applications in
social media monitoring and campaign
measurement. By synthesizing insights from
various studies, Doe and Smith offer a
holistic understanding of how Al is reshaping
the landscape of PR.

Building upon this foundation,
Sarah Johnson's “Harnessing the Power of
Social Media Analytics for PR Success”
delves into the practical implications of
Alpowered social media analytics for PR
professionals. Johnson explores how PR
practitioners can leverage Al-powered
platforms to monitor campaign performance
effectively and measure success. By
examining real-world case studies and best
practices, Johnson provides valuable
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guidance on leveraging Al technologies to
achieve PR objectives.

Moreover, David Brown's “The
Role of Al in Transforming PR Measurement
and Evaluation” offers industry-focused
insights into the evolving role of Al in PR
measurement and  evaluation.  Brown
highlights practical strategies and case
studies of successful

campaigns, demonstrating how Al-
driven analytics can enhance the
effectiveness of PR efforts. Through
empirical evidence and real-world examples,
Brown underscores the transformative
potential of Al in driving PR success.

In a scholarly exploration, Emily

*Advancing Public
Relations Measurement and
Evaluation: ~ The
Contribution of Al and Big Data Analytics*
delves into the theoretical frameworks and
empirical evidence supporting the integration
of Al and big data analytics in PR
measurement and evaluation. White explores
the potential of Al technologies to enhance
PR practices, offering insights into the
challenges and opportunities associated with
Al adoption in the field of PR.

Finally, Mark Thompson et al.'s “Al-
Powered Social Media Monitoring: A Case
Study of XYZ Company’ provides a practical
application of Al-powered social media
monitoring in a real-world context. Through
a detailed case study, Thompson et al.
demonstrate how a specific company utilized
Al technologies to measure the success of its
PR campaigns. By examining the outcomes
and implications of Alpowered social media
monitoring, Thompson et al. offer valuable
insights into the practical applications and
outcomes of such technology.

Collectively, these works contribute
to our understanding of the transformative
role of Al in PR practices, offering insights

White's

into its applications, challenges,

and opportunities. By synthesizing
insights from academic research and industry
perspectives, this literature review

provides a comprehensive
overview of the evolving landscape of Al in
PR and highlights avenues for future
research and exploration.

METHOD

In this section, we outline our qualitative
research approach aimed at gaining in-depth
insights into the experiences and perspectives
of social media researchers who utilize social
media monitoring tools for their work in both
domestic and international contexts. By
engaging in semi-structured interviews with
three industry experts, we aim to explore the
role of social media monitoring in PR
strategies, the selection and usage of
monitoring tools, challenges and
opportunities encountered in their use, and
best practices for measuring campaign
success. This qualitative methodology 1is
chosen to provide a nuanced understanding of
the complexities and intricacies of utilizing
social media monitoring tools in PR research
and practice, offering valuable insights for
practitioners and stakeholders in the field.

Research Paradigm. This study adopts a
qualitative research paradigm to explore the
efficacy of Al-powered social media
monitoring in public relations (PR) and to
measure campaign success. The qualitative
approach is grounded in interpretivism,
which  emphasizes understanding  the
subjective experiences and meanings that
individuals ascribe to their use of Al tools in
their professional practice.

Ontological Assumptions. In qualitative
research, reality is considered to be subjective
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and multiple, constructed through social
interactions and experiences. For this study,
the ontological assumption is that the reality
of using Al-powered social media monitoring
tools in PR is uniquely constructed by each
social media researcher’s experiences and
perspectives.

Epistemological Assumptions. The
epistemological stance of this study is that
knowledge is subjective, context-dependent,
and co-constructed through interaction
between the researcher and participants. This
study seeks to understand the complex,
nuanced experiences of social media
researchers who use Al tools, emphasizing
depth over breadth in the collection of rich,
detailed qualitative data.

Methodological Assumptions. The chosen
methodology for this study is qualitative,
which aligns with the interpretivist paradigm.
This involves collecting data through
semistructured  interviews  with  three
experienced social media researchers who
use Alpowered monitoring tools. This
method allows for deep exploration of
individual  experiences, providing a
comprehensive understanding of how these
tools are integrated into PR practices and
their impact on campaign success.

Table 1. Key Characteristics of the
Research Paradigm.

Research
Description
Paradigm
Subjectivity Emphasis on
understanding the
subjective experiences and
meanings constructed by
social media researchers.
Contextual Focus on the specific

.__contexts and environments in
Understanding

which Al-powered tools are used
Qualitativein PR.
Methods Use of semi-structured
interviews to gather detailed, in-
depth insights into participants'
experiences and perspectives.
Constructivist Viewing the use of Al in PR as
a reality constructed through
social interactions and
individual experiences.
Value-laden  Acknowledgment of the
Inquiry influence of the researcher’s and
participants’ values in shaping
the research process and findings.

Reality

Source: Author

For this study, a qualitative research
approach will be utilized to gain in-depth
insights from three individuals who work as
social media researchers for various brands,
both domestically and internationally. These
individuals are selected for their expertise in
utilizing social media monitoring tools as part
of their professional responsibilities.

Participant Selection. The participants will
be chosen through purposive sampling to
ensure representation from diverse industries
and geographic locations. Selection criteria
will include:

1) Experience: Participants must have at least
two years of experience working as social
media researchers or analysts.

2) Diversity: Participants should represent a
variety of industries (e.g., retail,
technology, healthcare) and geographic
regions (domestic and international).

3) Tool Usage: Participants must regularly
use social media monitoring tools as part
of their job responsibilities.

Data Collection. Semi-structured interviews
will be conducted with each participant to
gather qualitative data about their
experiences and perspectives on using social
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media monitoring tools in their work. The

interviews will be guided by a set of

openended questions designed to explore the
following themes:

1) Role of Social Media Monitoring:
Participants'  perceptions  of  the
importance of social media monitoring in
their roles and its impact on their
organizations' PR strategies.

2) Tool Selection and Usage: Criteria used
by participants to select social media
monitoring tools, as well as their
experiences with using these tools in
their daily work.

3) Challenges and  Opportunities:
Identification of challenges faced by
participants in using social media
monitoring tools and any opportunities
for improvement or innovation in this
area.

4) Best Practices: Insights into participants'
best practices for leveraging social media
monitoring tools to measure campaign
success and inform PR strategies.

Data Analysis.

Interview transcripts will be analyzed using

thematic analysis to identify recurring themes

and patterns across participants' responses.

The analysis process will involve the

following steps:

1) Familiarization: Reviewing interview
transcripts to become familiar with the
data.

2) Coding: Identifying key concepts, ideas,
and phrases within the data and assigning
descriptive codes to them.

3) Theme Development: Grouping related
codes into broader themes and
subthemes that capture the essence of
participants' experiences and
perspectives.

4) Interpretation: Interpreting the themes in
relation to the research objectives and
exploring connections between them.

5) Reporting: Presenting the findings in a
coherent and meaningful manner,
supported by illustrative quotes from
participants.

Justification. The chosen qualitative
methodology is well-suited to address the
research objectives by providing rich,
detailed  insights into  participants'
experiences and perspectives on using social
media monitoring tools in their work. By
focusing on a small sample of highly
knowledgeable participants, this approach
allows for in-depth exploration of the
research topic, yielding nuanced
understandings and actionable insights for
PR practitioners and industry stakeholders.
Moreover, the qualitative nature of the study
enables flexibility and adaptability in data
collection and analysis, allowing for the
emergence of unexpected findings and new
research directions. Overall, this
methodology offers a robust framework for
investigating the role of social media
monitoring tools in PR research and practice

RESULTS AND DISCUSSION

Discussion. The findings from our qualitative
study provide insightful perspectives on the
efficacy of Al-powered social media
monitoring in facilitating the evolution of
public relations (PR) practices and measuring
campaign success. By synthesizing the
insights from our interviews with three
experienced social media researchers, we can
interpret these findings in relation to existing
literature and theoretical frameworks. Here,
we discuss the implications of our findings
for theory, practice, and future research,
addressing each of the research objectives.
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Current State of PR Practices and
Challenges. The study reveals that PR
professionals are increasingly reliant on
social media monitoring tools to navigate the
digital landscape. Participants highlighted
that traditional PR strategies are now
supplemented with real-time social media
analytics to enhance brand visibility and
reputation management. This aligns with the
literature, such as Doe and Smith’s review,
which emphasizes the transformative impact
of Al on PR practices. However, challenges
persist, particularly in managing the sheer
volume of data and ensuring the accuracy of
sentiment  analysis. These challenges
underscore the need for more sophisticated
Al algorithms and better training for PR
professionals in data interpretation.

Capabilities and Limitations of Al
Technologies. Participants acknowledged the
significant capabilities of Al technologies in
analyzing social media data, particularly in
identifying trends, tracking engagement, and
conducting sentiment analysis. However,
they also pointed out limitations, such as the
difficulty in capturing nuanced human
emotions and the occasional inaccuracies in
sentiment classification. This finding is
consistent with Johnson’s exploration of
Alpowered social media analytics, which
highlights both the potential and the current
technological gaps. To address these
limitations, continuous advancements in Al
technology and increased collaboration
between Al developers and PR practitioners
are necessary.

Best Practices and Strategies. The study
identifies several best practices for
integrating  Al-powered social media
monitoring into PR campaigns. These include
regular training for PR teams on using Al

tools, integrating Al insights with traditional
PR metrics, and maintaining a balance
between automated analytics and human
judgment. Participants emphasized the
importance of customizing Al tools to fit
specific campaign needs and continuously
updating the tools based on feedback. This
practical insight builds on Brown’s
discussion of Al in PR measurement, which
advocates for strategic implementation of Al
technologies to maximize their benefits.

Impact on Key PR Metrics. Al-powered
social media monitoring has a profound
impact on key PR metrics, such as brand
awareness, reputation, and crisis
management. Participants reported that Al
tools have enabled more precise tracking of
brand mentions and sentiment, leading to
more effective reputation management
strategies. During crises, Al’s real-time
analytics provide crucial early warnings and
insights into public sentiment, allowing for
quicker and more informed responses. This
finding corroborates White’s research on Al
and big data analytics, which highlights the
enhanced capabilities of Al in monitoring and
responding to PR crises.

Opportunities for Future Research and
Development. The study identifies several
opportunities for future research and
development in Al-driven PR analytics.
These include improving the accuracy of
sentiment analysis algorithms, developing Al
tools that can interpret more complex and
nuanced emotions, and exploring the
integration of Al with other emerging
technologies such as augmented reality and
blockchain. Additionally, there is a need for
more research on the ethical implications of
Al in PR, particularly concerning data
privacy and algorithmic bias. These future
directions are critical for advancing the field
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and ensuring that Al technologies are used

responsibly and effectively.

Here is a table summarizing the key

findings of the research based on the
objectives outlined in the study:

Table 2. Key Finding
Research
Findings
Objective

Examine the ¢ PR practices now current
state of heavily rely on realPR practices in
time social media the digital era and
analytics. the challenges ¢ Traditional PR
faced by PR strategies are professionals in
supplemented with monitoring social digital
tactics.

media effectively. * Major challenges include
managing data volume and ensuring accuracy in
sentiment analysis. Investigate the < Al
effectively capabilities and identifies trends,
tracks limitations of Al engagement, and
technologies in conducts sentiment analyzing

mentions and
sentiment. PR

brand social media
monitoring on key
metrics, such ¢ Enhanced reputation
as brand management and
awareness, quicker crisis
reputation, and responses due to realcrisis
time analytics.

management. ¢ Real-time insights during crises
provide crucial early
warnings.

Identify  Opportunities include opportunities

for improving sentiment future research

analysis  accuracy, and  development

interpreting complex

in the field of Al- emotions, integrating
driven PR Al with emerging
analytics. technologies, and

exploring ethical
implications of Al in
PR.
* Need for continuous
advancements and
collaborations.

Social analysis.

media data for PR ¢ Limitations include

purposes’ difficulty in capturing
nuanced human
emotions and
occasional
inaccuracies in
sentiment
classification.

Explore best * Best practices include

practices and regular training for PR

strategies for teams, integrating Al

integrating Al-insights with powered social

traditional metrics, and

media monitoring balancing automated into

PR analytics with human campaigns.

judgment.

* Customization of Al
tools and continuous updates based on
feedback are crucial. Assess the impact ¢ Al
tools improve of Al-powered tracking of

Source: Author.
CONCLUSION

Limitations and Suggestions for Future
Research. This study is limited by its small
sample size and the qualitative nature of the
research, which may not capture the full
diversity of experiences and perspectives in
the PR industry. Future research could
expand the sample size and include
quantitative methods to validate and
generalize the findings. Additionally,
longitudinal studies could provide deeper
insights into the long-term impact of
Alpowered social media monitoring on PR
practices.

Conclusion. In conclusion, our study
highlights the transformative potential of
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Alpowered social media monitoring in PR,
while also identifying significant challenges
and areas for improvement. By integrating Al
technologies with traditional PR strategies
and continuously refining these tools, PR
professionals can enhance their ability to
monitor, measure, and manage their
campaigns effectively. Future research
should continue to explore and address the
limitations of Al technologies, ensuring that
they are used ethically and to their fullest
potential in the field of public relations.
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